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Education Calendar
DCAL           MANAGER           Adv DCAL

Preregistration for all dates is required. Visit CAI-Nevada.org

Northern Nevada
July

No Homeowner or Manager Classes Scheduled

August

Northern Nevada Trade Show
Manager and Homeowner Education, 
Brand New Sexual Harrassment Seminar
August 23, 2018 at 8:00 a.m. - 2:00 p.m. 
The Peppermill Resort and Casino

Southern Nevada
July

No Homeowner or Manager Classes Scheduled

August
CAI Nevada Las Vegas LAC Luncheon
Agenda TBA
August 14, 2018 at 11:25 a.m. – 1:00 p.m.
Gold Coast Hotel & Casino

CAI Nevada Las Vegas Homeowner Class, DCAL
“Building a Sense of Community”
August 25, 2018 at 9:00 a.m. – 12:00 p.m.
Desert Shores HOA - Clubhouse

CAI Nevada Las Vegas Manager Class
“Who Does What? Board Members, Community Manager and the 
Unauthorized Practice of law” 
August 21, 2018 at 9:00 a.m. – 11:00 a.m.
Desert Shores HOA – Clubhouse
2 hour CE.270000 gen. credit

CAI-Nevada sends a monthly email blast 
of scheduled events to its members.
If you are not receiving the monthly blast, contact Chris 
at info@cai-nevada.org
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Subscription Information
Subscriptions are available for $36 per year. 
For more information, or to subscribe call CAI 
at 702-648-8408 or via e-mail at marketing@
cai-nevada.org.

Magazine Deadline
Community Interests deadline for advertising 
or editorial submissions is the 20th of each 
month, 40 days prior to publication.  Example: 
submit article by April 20 to be included in the 
June issue.

Correspondence
Send business card, ad copy or articles for 
reprinting to CAI of Nevada, 9171 W. Flamingo 
Road, Suite 100, Las Vegas, NV 89147, along 
with payment. Community Interests is published 
by CAI, Nevada chapter.  All articles and paid 
advertising represent the opinions of authors 
and advertisers and are not necessarily the 
opinion of Community Interests, CAI Nevada 
chapter, its board members or staff.  The infor-
mation contained within should not be con-
strued as a recommendation for any course of 
action regarding financial, legal, accounting or 
other professional services by Community 
Associations Institute or CAI Nevada chapter.  
The publishers and editors of this magazine 
reserve the right to deny or edit articles that 
defame, disparage, attack or otherwise are 
derogatory to other members of this organiza-
tion, or otherwise do not conform to content or 

space requirements.  Authors are to be clearly 
identified in each article.  Authors are responsi-
ble for the authenticity, truth and veracity of all 
presented facts, conclusions, and/or opinions 
expressed in articles. Article submissions should 
be in Word format or plain text.

Acceptance of advertising in the magazine 
does not constitute an endorsement by CAI or 
its officers of the advertised product or service. 
Advertisers assume personal liability for any 
claims arising therefrom against the publisher 
relating to advertising content. The publishers 
and editors reserve the right to reject advertis-
ing that either party deems inappropriate for 
the publication.

Classified advertising in Community Interests 
gives you a classified ad for $50 per issue 
(includes 25 words/.50 each additional word) or 
$330/year for members or $395/year for 
non-members. Advertising contracts are avail-
able from CAI Nevada.

Payment, a signed contract, and your ad sent by 
e-mail or disk must be received by the 20th of 
the month, two months prior to publication. See 
Magazine Deadline above. Acceptable file for-
mats are Microsoft Word, plain text or in the 
following high resolution (300 dpi) graphic for-
mats: .jpg, .tif or .eps format. Please send a hard 
copy of the ad along with contract.
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Building Community

Whether you are trying to cool down 
with a cocktail at Gar Woods on 

Lake Tahoe, floating through Reno on the 
Truckee River, or going down the slip-n-
slide at Wet’n’Wild in Las Vegas, it is hot out 
there this summer!!! Hopefully, you are 
taking advantage of the summer weather 
for activities to build your community.  
A lot of great events are happening that 
bring the people in our cities together over 
the summer like Helldorado Days, Street 

Vibrations, Elvis Festival, Hot August Nights, and Life is Beautiful.

What kind of events is your community association holding 
to build community?  Did you start a wine club that gets 
together for home tasting events as well as the Reno Wine 
Walk?  Did you start a run club that is going to participate in 
the Candlelighters run?  Does your association have a movies-
in-the-park night once a month to bring neighborhood 
families together?  Has your association started a social 
committee to create events that bring residents together 
and build community?  Building community makes your 
association a friendlier, safer, and better place to live.

Are you looking for ideas about building community in your 
association?  CAI’s Best Practices Report for Community 

Harmony & Spirit contains a plethora of ideas and case 
studies on building community within an association.  The 
report is available for free at https://foundation.caionline.
org/publications/best-practices-reports/.

Remember to mark your calendars and plan on attending 
our Northern Nevada Trade Show August 23, 2018, Peppermill 
Hotel from 9:00 a.m. to 2:00 p.m.  Also, the Northern Nevada 
Committee is taking us to a new course for golf this year! 
This year’s Northern Nevada Golf Tournament will be held at 
the Lakeridge Golf Course on September 14, 2018, so buy your 
teams early!   I hope you will be joining us!

Please make donations to LAC and PAC. Our Legislative Action 
and Political Action Committees are hard at work to protect 
all of our interests at the legislature.  Funds donated to LAC 
support payment to our lobbyist and related legislative 
efforts.  Funds donated to PAC directly support the legislators 
that support our communities.  Every little bit helps, 
whether your donation is $5, $50, $500, or $5,000, pooling our 
resources together is how we are able to succeed.

Thank you for being a member of CAI!

Adam H. Clarkson, Esq., NVEBP

Adam H. 
Clarkson, 
Esq., NVEBP, 
President, 2018 
CAI Board of 
Directors

President’s Message FACING>
the future Healthy People - Healthy Communities

I admit it, exercise is a four-letter word as far as I am concerned.  BUT, I know it is an essential part of 
maintaining my health.  Along with eating well.  And socializing.  And getting enough sleep.  The last two 

are no problem at all for me!  The first two I need to improve upon.

Our theme this month, Let’s Get Physical, 
encompasses many aspects of healthy 
living and healthy communities.  It’s 
relatively easy to paint an overall picture 
of what it means to be in good health as 
a person or community.  But, the nuances 
of healthy living can be different for 
each of us.  I don’t go to the gym, but I do 
park on the outer fringes of any parking 

lot which makes my walk to the store a bit farther.  I don’t 
eat wheat bread, so at home I mostly forgo bread altogether.  
I don’t jog, but I do enjoy a walk in the park listening to the 
birds instead of music on my iPhone.  Trying to compare 
anyone’s (or any community’s) health regime with another 
is an exercise in futility.  Just get active!

Mary Brackett starts us off this month with “It’s Summer! 
So, Let’s Get Physical.”  Although exercise is not restricted 
to summer months, it seems like summer beckons us to the 
park, the playground, the swimming pool, along with many 
other outdoor activities.  In addition to physical activity 

for individuals, she covers some ideas about community 
health as well.  Robert Rothwell introduces us to “The Roller 
Coaster Ride of Our Emotions, Understanding Emotional 
Health,” which is just one more aspect of individual health.

Community health is also important, and this month’s issue 
has several fine articles about improving the health of 
your community.  Be sure to read Phil Bateman’s “Healthy 
Association Finances = Happy Community”; David Justin’s 
“Don’t Play Around – Get Serious About Playground Safety”; 
and several others with the “On Topic” identifier.

Community health, building community, and individual 
health should be high priority efforts for everyone all year 
long.  So, take a walk, jog, hike, work in your garden, ride 
a bike, take the stairs instead of the escalator, take dance 
lessons …. whatever works best for you.  Let’s get physical!

Vicki Niggemeyer, DCAL

Vicki 
Niggemeyer, 
DCAL, 
Community 
Interests 
Magazine 
Committee 
Chair

Editorial Exclamations

NAS, Inc

Soft Leather / DE5256

Viera Gray / Custom
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Viera Coral / Custom Color

Viera Swiss / Custom Color
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www.unforgettablecoatings.com Call Sean (702) 686-4232 
or Mike (702) 630-7070

When Quality Work Is Required,
Trust The Experts.

UCI_Painting Unforgettable Coatings, Inc.
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Whether you are trying to cool down 
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Truckee River, or going down the slip-n-
slide at Wet’n’Wild in Las Vegas, it is hot out 
there this summer!!! Hopefully, you are 
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for activities to build your community.  
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teams early!   I hope you will be joining us!
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that support our communities.  Every little bit helps, 
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Thank you for being a member of CAI!
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of what it means to be in good health as 
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each of us.  I don’t go to the gym, but I do 
park on the outer fringes of any parking 

lot which makes my walk to the store a bit farther.  I don’t 
eat wheat bread, so at home I mostly forgo bread altogether.  
I don’t jog, but I do enjoy a walk in the park listening to the 
birds instead of music on my iPhone.  Trying to compare 
anyone’s (or any community’s) health regime with another 
is an exercise in futility.  Just get active!

Mary Brackett starts us off this month with “It’s Summer! 
So, Let’s Get Physical.”  Although exercise is not restricted 
to summer months, it seems like summer beckons us to the 
park, the playground, the swimming pool, along with many 
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health as well.  Robert Rothwell introduces us to “The Roller 
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It’s Summer! So, Let’s Get Physical
By Mary K Brackett

Olivia Newton-John’s classic hit song “Physical” is a great work-out tune and a perfect reminder that summer is the time 
for physical activity. It’s the perfect time to get out to the pool, explore our walking or biking trails, or hit the gym. It is 

also a great time for community gatherings, barbecues, and neighborhood block parties.

Summer events that bring everyone together for fun and 
entertainment are great ways to strike up a conversation 
and gauge the overall health of our community, especially 
with our volunteers. Including local agencies, such as 
the local fire department, police, or EMS with interactive 
displays or presentations for children and families allow 
these events to strengthen the bond of the HOA community 
with that of the greater community at large.

While summer is the perfect excuse to schedule in some 
fun, it is also a good time for a “physical” check-up, not just 
of our own health, but of the health of our communities 
and we can even combine the two. What better way to get a 
grasp of the physical well-being of the community than to 
simply go for a walk.

Getting outside, leaving the car behind, and actually 
walking around the community isn’t just good for our own 
personal health, but it also gives us a great perspective of 
our surroundings and can allow us to pick up on issues 
that can’t necessarily be seen from the road – like that 
tree root just starting to lift up the edge of the sidewalk. 
It may not be a problem right now, but it will be. Check 
out the bike paths too, by getting out on your bike and 
seeing it from the perspective of those who enjoy it most.  
Getting up close and personal with the physical aspects of 
our surroundings can help find those easily overlooked 
problems before they actually become a problem.

A walk-through also gives us the opportunity to say hello 
to our neighbors, those out walking their dog or watering 
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their lawn, enjoying a stroll down the walking path in 
the evening, or riding down the bike trails in the cool 
morning. Strike up a conversation and find out if there 
are any issues, minor or major, that have been sitting on 
your neighbors’ minds, but haven’t necessarily made it 
into a formal complaint yet. Are the walking paths well-
lit enough to enjoy in the evening? Are the bike trails 
being maintained well enough? Nothing beats a face-to-
face, personal conversation for learning about specific 
trouble-spots in a particular corner of the community or 
for growing trust and respect between our community 
members. Homeowners are a vital physical aspect of our 
communities too!

Summer is also a great time to assess the activities and 
amenities that are offered, from pools to gyms, walking 
clubs or community gardens, all of which promote healthy 
lifestyles for our community. Even the community 
newsletter or website can provide items that promote 
health such as a monthly recipe for healthy meals, 
lifestyle tips, or articles focused on healthy events or 
activities that are being offered either by the HOA itself 
or by its members.

Speaking of newsletters and websites, this leads me back 
to Olivia’s song and “making good conversation,” which is 
another important aspect of getting an annual “physical.” 
If you don’t communicate well with your doctor during 
your physical, important aspects of your health can be 
overlooked. Good, healthy communication is probably even 
more important than those jumping jacks they make you 
do in the middle of the exam room or those little numbers 
we all hate looking back at us from the scale. Analyze your 
methods of communication with your community: Are 
you doing enough? Is it appropriate for your community? 
Is it often enough and clear enough to get the intended 
information out to the right people?

Communication within the organization of the HOA, 
especially between management and the Board of Directors, 
is also important in building good health in the community. 
Healthy working relationships between management and 
the Board of Directors is as important as having a healthy 
cardiovascular system. The HOA’s management team and 
Board of Directors are like the two halves of the heart: 
the homeowners overall being the life’s-blood of the 
community and the volunteers being the oxygen carried 
through the system, thus feeding the community with 
energy and keeping the whole system functioning. Every 
person is important, just as every cell in the human body 
is important to the function of the organ it is a part of, and 
if any part of that system isn’t healthy enough the whole 
body feels out of sync.  So, ensuring that every part stays 
healthy is vital.

Back at the management office there are a number of more 
intangible aspects of our community’s physical health 
that cannot be overlooked. Call it mental health, possibly 

even emotional health, since strong finances and healthy 
reserves tend to be a combination of both. The CC&Rs, 
by-laws, violation and architectural code management, 
conflict resolution and customer service are all integral 
components of a healthy backbone. All inner workings of 
the HOA management need to function properly to keep the 
heart of the community beating properly, keep the blood 
flowing, and in some cases can act like an immune system 
helping the community to avoid unhealthy conflicts, debt, 
or other issues potentially detrimental to the overall 
health of the HOA.

Take a mental “walk-through” and evaluate each part 
of the HOA management’s structure. Test the reflexes of 
the reserve account.  Is there enough to take care of the 
deteriorating walking path you discovered earlier this 
morning? Is there enough breathing room in the budget 
to cover the necessary lighting upgrades to keep the same 
walking path safe for homeowners using it in the wee hours 
of the day? Is staffing adequate to keep all of the various 
limbs and moving parts functional and well-lubricated?

Then take a step back and review the whole picture. Does 
anything need a realignment? Is one area a little overweight 
in proportion to another? What are the goals and plans for 
the future? Perhaps we need to plan a little more physical 
health into our next fiscal year – more activities for the 
community, pool upgrades or repairs, new amenities 
– or maybe a diet change is in order – increasing the 
assessments to improve an unhealthy reserve fund or the 
budget lacking in the necessary funds needed for a healthy 
upkeep of current facilities.

Whether you’re a manager, a homeowner, or a board 
member, we all need to take a step outside, maybe even take 
a step outside of our comfort zones.  Take a really good 
look around our community, not just at the big sweeping 
panoramic view of the community as a whole, but right 
down to the cellular level, down into the minutiae of the 
basic details as well. Take stock of the internal and external 
health of each part of the HOA, physically, mentally, and 
emotionally. We’re all an integral part of this body we call 
a community, and we’re all responsible for its health and 
well-being. 

So, whichever way you look at it, Olivia 
Newton-John was right. It is time to 
get physical this summer, whether 
that means getting active or getting a 
“physical.” Get out. Get healthy. Enjoy the 
summer, and most importantly - get out 
there and enjoy the physical health and 
beauty of your community! 

Mary K. 
Brackett, 
Author, Home 
Owner in 
Canyon Creek 
North HOA, 
Microbiologist 
for the Valley 
Health System 
in Las Vegas

Feature Article
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It’s Summer! So, Let’s Get Physical
By Mary K Brackett

Olivia Newton-John’s classic hit song “Physical” is a great work-out tune and a perfect reminder that summer is the time 
for physical activity. It’s the perfect time to get out to the pool, explore our walking or biking trails, or hit the gym. It is 

also a great time for community gatherings, barbecues, and neighborhood block parties.

Summer events that bring everyone together for fun and 
entertainment are great ways to strike up a conversation 
and gauge the overall health of our community, especially 
with our volunteers. Including local agencies, such as 
the local fire department, police, or EMS with interactive 
displays or presentations for children and families allow 
these events to strengthen the bond of the HOA community 
with that of the greater community at large.

While summer is the perfect excuse to schedule in some 
fun, it is also a good time for a “physical” check-up, not just 
of our own health, but of the health of our communities 
and we can even combine the two. What better way to get a 
grasp of the physical well-being of the community than to 
simply go for a walk.

Getting outside, leaving the car behind, and actually 
walking around the community isn’t just good for our own 
personal health, but it also gives us a great perspective of 
our surroundings and can allow us to pick up on issues 
that can’t necessarily be seen from the road – like that 
tree root just starting to lift up the edge of the sidewalk. 
It may not be a problem right now, but it will be. Check 
out the bike paths too, by getting out on your bike and 
seeing it from the perspective of those who enjoy it most.  
Getting up close and personal with the physical aspects of 
our surroundings can help find those easily overlooked 
problems before they actually become a problem.

A walk-through also gives us the opportunity to say hello 
to our neighbors, those out walking their dog or watering 
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their lawn, enjoying a stroll down the walking path in 
the evening, or riding down the bike trails in the cool 
morning. Strike up a conversation and find out if there 
are any issues, minor or major, that have been sitting on 
your neighbors’ minds, but haven’t necessarily made it 
into a formal complaint yet. Are the walking paths well-
lit enough to enjoy in the evening? Are the bike trails 
being maintained well enough? Nothing beats a face-to-
face, personal conversation for learning about specific 
trouble-spots in a particular corner of the community or 
for growing trust and respect between our community 
members. Homeowners are a vital physical aspect of our 
communities too!

Summer is also a great time to assess the activities and 
amenities that are offered, from pools to gyms, walking 
clubs or community gardens, all of which promote healthy 
lifestyles for our community. Even the community 
newsletter or website can provide items that promote 
health such as a monthly recipe for healthy meals, 
lifestyle tips, or articles focused on healthy events or 
activities that are being offered either by the HOA itself 
or by its members.

Speaking of newsletters and websites, this leads me back 
to Olivia’s song and “making good conversation,” which is 
another important aspect of getting an annual “physical.” 
If you don’t communicate well with your doctor during 
your physical, important aspects of your health can be 
overlooked. Good, healthy communication is probably even 
more important than those jumping jacks they make you 
do in the middle of the exam room or those little numbers 
we all hate looking back at us from the scale. Analyze your 
methods of communication with your community: Are 
you doing enough? Is it appropriate for your community? 
Is it often enough and clear enough to get the intended 
information out to the right people?

Communication within the organization of the HOA, 
especially between management and the Board of Directors, 
is also important in building good health in the community. 
Healthy working relationships between management and 
the Board of Directors is as important as having a healthy 
cardiovascular system. The HOA’s management team and 
Board of Directors are like the two halves of the heart: 
the homeowners overall being the life’s-blood of the 
community and the volunteers being the oxygen carried 
through the system, thus feeding the community with 
energy and keeping the whole system functioning. Every 
person is important, just as every cell in the human body 
is important to the function of the organ it is a part of, and 
if any part of that system isn’t healthy enough the whole 
body feels out of sync.  So, ensuring that every part stays 
healthy is vital.

Back at the management office there are a number of more 
intangible aspects of our community’s physical health 
that cannot be overlooked. Call it mental health, possibly 

even emotional health, since strong finances and healthy 
reserves tend to be a combination of both. The CC&Rs, 
by-laws, violation and architectural code management, 
conflict resolution and customer service are all integral 
components of a healthy backbone. All inner workings of 
the HOA management need to function properly to keep the 
heart of the community beating properly, keep the blood 
flowing, and in some cases can act like an immune system 
helping the community to avoid unhealthy conflicts, debt, 
or other issues potentially detrimental to the overall 
health of the HOA.

Take a mental “walk-through” and evaluate each part 
of the HOA management’s structure. Test the reflexes of 
the reserve account.  Is there enough to take care of the 
deteriorating walking path you discovered earlier this 
morning? Is there enough breathing room in the budget 
to cover the necessary lighting upgrades to keep the same 
walking path safe for homeowners using it in the wee hours 
of the day? Is staffing adequate to keep all of the various 
limbs and moving parts functional and well-lubricated?

Then take a step back and review the whole picture. Does 
anything need a realignment? Is one area a little overweight 
in proportion to another? What are the goals and plans for 
the future? Perhaps we need to plan a little more physical 
health into our next fiscal year – more activities for the 
community, pool upgrades or repairs, new amenities 
– or maybe a diet change is in order – increasing the 
assessments to improve an unhealthy reserve fund or the 
budget lacking in the necessary funds needed for a healthy 
upkeep of current facilities.

Whether you’re a manager, a homeowner, or a board 
member, we all need to take a step outside, maybe even take 
a step outside of our comfort zones.  Take a really good 
look around our community, not just at the big sweeping 
panoramic view of the community as a whole, but right 
down to the cellular level, down into the minutiae of the 
basic details as well. Take stock of the internal and external 
health of each part of the HOA, physically, mentally, and 
emotionally. We’re all an integral part of this body we call 
a community, and we’re all responsible for its health and 
well-being. 

So, whichever way you look at it, Olivia 
Newton-John was right. It is time to 
get physical this summer, whether 
that means getting active or getting a 
“physical.” Get out. Get healthy. Enjoy the 
summer, and most importantly - get out 
there and enjoy the physical health and 
beauty of your community! 

Mary K. 
Brackett, 
Author, Home 
Owner in 
Canyon Creek 
North HOA, 
Microbiologist 
for the Valley 
Health System 
in Las Vegas
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Pay Attention Now or Pay Later
Myths and Realities of Worker’s Comp
By Angelia Yllas

Whether your homeowner association (HOA) is small or large, managing the expense and meeting the statutory 
requirements of workers’ compensation can be challenging. However, running a business without workers’ 

compensation insurance is bad for business. The consequences of not following the law is not worth the risk. 

Pay Attention Now or Pay Later 
Workers’ compensation insurance is a no-fault coverage 
for	 employees	 suff	ering	 a	 job-related	 injury	 or	 illness.	
Workers’ compensation insurance is designed to help 
protect employers from personal liability and potential 
costs	associated	with	job-related	injuries.	Because	Nevada	
has	 “exclusive	 remedy,”	 the	 injured	 workers’	 benefi	ts	 are	
set	forth	in	statute	and	generally	an	injured	worker	cannot	
sue	an	employer	for	work-related	injuries	if	the	employer	
has secured workers’ compensation insurance as required 
by	Nevada	law.	The	law	requires	employers	operating	 in	
Nevada to secure and maintain workers’ compensation 
insurance	 for	 their	 employees.	There	 are	 few	 exceptions	
to	this	requirement.	

Myths and Realities 
HOAs need to be aware that 
there are many workers’ 
compensation	 myths.	 It	 is	
imperative you operate your 
business based on the law; 
operating a business based 
on misconceptions can result 
in administrative sanctions, 
premium penalties, and criminal 
prosecution by the Nevada 
Attorney	General’s	offi		ce.

Myth: The “casual” laborers that are hired 
by	the	HOA	board	to	do	a	quick	job	in	the	
common	areas	are	not	employees.	

Reality: An	 HOA’s	 defi	nition	 of	 “casual”	
labor may not be in accordance with the 
law;	 therefore,	 NRS	 616A.075	 should	 be	
considered before making any assumptions 
on	“casual”	labor.

NRS616A.075	 “Casual”	 defi	ned.	 	 “Casual”	
refers only to employment where the work 
contemplated is to be completed in 20 working 
days or parts thereof in a calendar quarter, 
without regard to the number of persons 
employed, and where the total labor cost of the 
work	is	less	than	$500.

Myth: The subcontractors that the HOA board hires should 
have their own coverage, so we won’t worry about workers’ 
compensation	coverage.

Reality: If the HOA board is acting as the principal contractor, 
you should know that you may be determined to be the 
employer of independent contractors, subcontractors, 
and their employees for purposes of providing workers’ 
compensation	insurance	coverage.	This	result	stems	from	
NRS	616A.210,	which	states:	“…subcontractors,	independent	
contractors and the employees of either shall be deemed 
to be employees of the principal contractor for purposes 
of	[the	Nevada	Industrial	Insurance	Act]…”	

In addition, if an employee of a subcontractor or an 
independent	 contractor	 has	 a	 work-related	 injury	 and	
the employer has not secured industrial insurance, the 
principal contractor will be responsible for the actual cost 
of	the	claim,	plus	administrative	fees.	Please	refer	to	NRS	
616C.220.

It	 is	 important	 the	 HOA	 board	 verifi	es	 that	 each	
contractor they hire is properly 

licensed, properly bonded, 
and that they have 
a current workers’ 
compensation	policy.	
Additional follow-up 
during the contract 

period should be 
conducted by the board 

in order to ensure that 
each sub has maintained 

their workers’ compensation 
policy	during	the	entire	project.	
Sometimes HOAs discover the 

subcontractor has let their 
workers’ compensation 

policy lapse when it’s 
too	late.	

Myth: The maintenance 
man that was hired by 

the HOA board to work 
exclusively for our property 

is an “independent contractor” because he is issued a 
“1099.”	

Reality: It is important that each working relationship be 
thoroughly	 examined	 before	 an	 HOA	 board	 classifi	es	
an individual as an independent contractor and not an 
employee for the purposes of workers’ compensation 
insurance.	 A	 “1099”	 does	 not	 always	 eliminate	 the	
employee-employer	 relationship.	 NRS	 616B.603	 pertains	
to Independent Enterprises and should be considered to 
determine if you could be deemed an employer under this 
provision.	

Generally,	unless	excluded	by	statute,	“Every	person,	fi	rm,	
voluntary	association	and	private	corporation…which	has	in	
service any person under a contract of hire,” is an employer 
and	needs	coverage.	

HOA boards should consult with their attorney, insurance 
agent/broker,	 or	 carrier	 regarding	 the	 specifi	cs	 of	
their situation and their options regarding workers’ 
compensation.

Education and Enforcement 
The Division of Industrial Relations, Workers’ Compensation 
Section (WCS) is responsible for ensuring all employers 
are	 in	 compliance	 with	 the	 law.	 Employers	 who	 fail	 to	
secure and maintain a workers’ compensation policy for 
their employees will be assessed with an administrative 
fi	ne	 up	 to	 $15,000;	 premium	 penalties	 for	 the	 uninsured	
period; may be ordered to cease operations until workers’ 
compensation insurance has been obtained; and will be 
held	 fi	nancially	 responsible	 for	 all	 costs	 and	 expenses	
relating	to	an	uninsured	claim.	

Please contact the Division of Industrial Relations, Workers’ 
Compensation Section if you would like more information 
relating	to	this	matter.	

Contact:	Workers’	 Compensation	 Section	 (775)	 684-7270,	
(702)	 486-9000	 or	 WCSHelp@business.nv.gov	 http://dir.
nv.gov/WCS/home/	

Angelia Yllas, Chief Compliance Audit Investigator, Southern 
District Manager, State of Nevada Workers’ Compensation 
Section
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How Long Should Fitness 
Equipment Last?

By Ken Coats, NVEBP

Year	over	year,	a	fi	tness	facility	ranks	in	the	top	fi	ve	as	one	of	
the most desired amenities in a community; and, as such, 
fi	tness	equipment	is	constantly	being	used,	worn	out,	and	
updated.	The	 question	 I	 always	 get	 asked	 is:	 “How	 often	
should	I	replace	my	fi	tness	equipment?”	There	is	no	exact	
science	 to	 it	 …	 it	 really	 depends	 on	 usage,	 maintenance,	
technology,	and	demographics	of	the	community.

USAGE
Some	community	gyms	get	a	lot	of	use	and	some	don’t.	
Obviously, the more users the higher wear and tear of 
the	 equipment	 and	 thus	 reducing	 its	 useful	 life.	 Most	
commercial gyms replace equipment as soon as the 
warranty	has	expired	which	can	be	in	the	3-5-year	range.	
Some high use community gyms like the Sun City’s, 
Anthem, and Sienna can fall in this category because of 
the	high	usage.

MAINTENANCE
Maintenance is a super important part of exercise 
equipment	 longevity.	 Regular	 maintenance	 consisting	 of	
cleaning, lubricating, and checking your equipment for 
wear	 can	 increase	 the	 life	 of	 the	 fi	tness	 equipment	 as	
much	as	40	percent.	A	good	preventive	maintenance	plan	
or Preventive Maintenance Agreement (PMA) can make 
sure the equipment is cleaned, lubricated, tightened, and 
serviced	 to	 extend	 the	 useful	 life.	 Depending	 on	 size	 of	
gym	and	number	of	pieces	a	PMA	can	run	you	$95	and	up	
per quarter and is one of the best ways to increase the ROI 
(return	on	investment)	of	your	capital	investment	in	fi	tness	
equipment.		The	higher	the	usage	and	age	of	the	gym,	the	
higher	the	frequency	of	the	PMA.

TECHNOLOGY
Technology is always improving and there are constantly 
new	updates	and	programs	emerging	to	make	your	fi	tness	
equipment	 more	 useful	 to	 residents.	 To	 give	 specifi	c	
examples, the technology of touchscreens and built-in 
TVs	improved	dramatically	over	the	span	of	fi	ve	years.		At	
the time they may have been the top of the line and within 
a	few	years	became	outdated.	Digital	cable	and	satellite	
signals also made equipment outdated and this year 
alone the digital content available for the new 2018 cardio 
screens	is	amazing.	A	big	change	just	from	a	year	ago	with	
built	in	Netfl	ix	and	other	streaming	platforms.

DEMOGRAPHICS, NEIGHBORS, AND MARKETS
Regardless of usage and great condition of equipment 
ultimately you have to keep your residents happy and that 
sometimes means getting newer equipment before there 
is	 anything	 really	 wrong	 with	 the	 equipment.	 It	 is	 about	
satisfying your residents’ needs for the latest technology 

and	making	sure	you	stay	ahead	of	your	competition.	Yes,	
you are competing for residents; and if your neighbor 
has better equipment, residents will choose to go to the 
community	with	the	nicer	amenities.

Below is a general rule of typical life of gym equipment in 
a	homeowner	association:

1. Cardio
 With a good PMA, treadmills, ellipticals, and bikes can 

last	a	good	7	to	10	years	in	an	HOA	gym.	Barring	aesthetic	
and technology concerns, you should replace a piece 
of cardio when the machine keeps failing and the cost 
of	 fi	xing	 it	 is	 higher	 than	 the	value	 of	 the	 machine.	 By	
year seven you would have depreciated the full value 
of	the	machines	anyway.

2. Strength
	 With	a	good	PMA,	Strength	Equipment	can	last	10	to	15	

years	 and	 more.	Typically,	 strength	 equipment	 is	 only	
replaced when there is a liability concern or equipment 
looks outdated and/or you are trying to keep up with 
the	Joneses.	A	PMA	would	identify	any	liability	concerns	
and extend the life of your strength equipment to the 
full	15	years.

3. Dumbbells & Kettlebells
	 These	typically	last	5-10	years.	Unfortunately,	longevity	

is	 not	 the	 concern	 here…	 I	 always	 recommend	 you	
budget	to	replace	2-3	pairs	of	dumbbells	a	year	due	to	
theft	(annually	$250).

4. Stability Balls & Matts
	 These	typically,	last	1-3	years	depending	on	usage.

All of us understand the importance of exercising for our 
health.	 	 Keeping	 exercise	 equipment	 in	 good	 shape	 is	 a	
sign that our communities are also supportive of healthy 
living	choices.	

Ken	Coats,	NVEBP,	owner	of	Equip	Fitness,	
a	KRT	company
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Q: Hi Harry, Our board has been 
discussing adding playground 
equipment to our common area as 
we currently have a high number of 
younger children. The board sent a 
survey to all the homeowners to see 
if they would like to have this in the 
community. The survey came back 
with an overwhelming approval.  Are 
there any hidden issues that we need 
to be aware of? Signed,  Jungle Jim

A – Hello Jungle Jim; Having 
playground equipment is a great way 
to provide children with some added 
physical activity and to get them 
away	from	their	computer	games.	A	
reputable outdoor play equipment 
company can answer many of your 
questions	and	concerns.

As for hidden issues, there are a 
few.The	 board	 should	 understand	
that with playground equipment 
comes a risk of someone getting 
hurt, creating a greater risk of 
liability	 on	 the	 HOA.	 Consult	 with	
your insurance carrier if additional 
insurance	is	needed	or	required.

Next, all playground equipment 
needs to be maintained and kept 
clean, I would recommend having 

a preventative maintenance or PM 
program	in	place	at	least	quarterly.	
As for cleaning the equipment, 
you should establish a monthly 
cleaning	 and	 sanitizing	 schedule;	
clean immediately if any bodily 
fluids	are	present.

Lastly, depending on the placement 
of the equipment, if in direct sunlight 
the surfaces can become very hot 
which can cause minor to severe 
burns	to	the	skin.	 If	 this	 is	the	case,	
I would recommend some type of 
cover, vented canopy or something 
similar, to provide shade to those 
surfaces.

Q -  Hi Harry,  Our HOA has four Board 
of Director meetings each year. We 
have a board member, since being 
elected, who has only shown up 
for one meeting a year, including 
executive session meetings.  Is there 
a rule about missing three meetings 
in a row resulting in dismissal? 
Signed; Always There

A - Hello Always,  First of all, a board 
member	 cannot	 be	 “dismissed.”	
Board members are elected by 
a vote of the membership and 
can only be removed by a vote of 

the membership or by notice of 
resignation.	Your	association	by-laws	
and other governing documents 
should	 outline	 this	 procedure.		
NRS116.31036	 also	 outlines	 the	
removal of a member of executive 
board	process.

However, before you go through 
all of that, have you tried speaking 
with	 this	 board	 member	 to	 fi	nd	 out	
why he/she is not attending the 
meetings?	 If	 you	 fi	nd	 that	 he/she	
does not want to be on the board, 
then ask him/her if they would 
consider	 resigning.	 Keep	 this	 in	
mind, you cannot force a member of 
the	board	to	resign.	

HHH

Disclaimer: Answers provided to questions about 
governing documents, NRS statutes, or any other legal 
matter are not in any way represented as legal advice.

Have questions? Need answers? Send your questions to me at marketing@cai-nevada.org.

Hilburn & Lein CPA’s
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equipment	 longevity.	 Regular	 maintenance	 consisting	 of	
cleaning, lubricating, and checking your equipment for 
wear	 can	 increase	 the	 life	 of	 the	 fi	tness	 equipment	 as	
much	as	40	percent.	A	good	preventive	maintenance	plan	
or Preventive Maintenance Agreement (PMA) can make 
sure the equipment is cleaned, lubricated, tightened, and 
serviced	 to	 extend	 the	 useful	 life.	 Depending	 on	 size	 of	
gym	and	number	of	pieces	a	PMA	can	run	you	$95	and	up	
per quarter and is one of the best ways to increase the ROI 
(return	on	investment)	of	your	capital	investment	in	fi	tness	
equipment.		The	higher	the	usage	and	age	of	the	gym,	the	
higher	the	frequency	of	the	PMA.

TECHNOLOGY
Technology is always improving and there are constantly 
new	updates	and	programs	emerging	to	make	your	fi	tness	
equipment	 more	 useful	 to	 residents.	 To	 give	 specifi	c	
examples, the technology of touchscreens and built-in 
TVs	improved	dramatically	over	the	span	of	fi	ve	years.		At	
the time they may have been the top of the line and within 
a	few	years	became	outdated.	Digital	cable	and	satellite	
signals also made equipment outdated and this year 
alone the digital content available for the new 2018 cardio 
screens	is	amazing.	A	big	change	just	from	a	year	ago	with	
built	in	Netfl	ix	and	other	streaming	platforms.

DEMOGRAPHICS, NEIGHBORS, AND MARKETS
Regardless of usage and great condition of equipment 
ultimately you have to keep your residents happy and that 
sometimes means getting newer equipment before there 
is	 anything	 really	 wrong	 with	 the	 equipment.	 It	 is	 about	
satisfying your residents’ needs for the latest technology 

and	making	sure	you	stay	ahead	of	your	competition.	Yes,	
you are competing for residents; and if your neighbor 
has better equipment, residents will choose to go to the 
community	with	the	nicer	amenities.

Below is a general rule of typical life of gym equipment in 
a	homeowner	association:

1. Cardio
 With a good PMA, treadmills, ellipticals, and bikes can 

last	a	good	7	to	10	years	in	an	HOA	gym.	Barring	aesthetic	
and technology concerns, you should replace a piece 
of cardio when the machine keeps failing and the cost 
of	 fi	xing	 it	 is	 higher	 than	 the	value	 of	 the	 machine.	 By	
year seven you would have depreciated the full value 
of	the	machines	anyway.

2. Strength
	 With	a	good	PMA,	Strength	Equipment	can	last	10	to	15	

years	 and	 more.	Typically,	 strength	 equipment	 is	 only	
replaced when there is a liability concern or equipment 
looks outdated and/or you are trying to keep up with 
the	Joneses.	A	PMA	would	identify	any	liability	concerns	
and extend the life of your strength equipment to the 
full	15	years.

3. Dumbbells & Kettlebells
	 These	typically	last	5-10	years.	Unfortunately,	longevity	

is	 not	 the	 concern	 here…	 I	 always	 recommend	 you	
budget	to	replace	2-3	pairs	of	dumbbells	a	year	due	to	
theft	(annually	$250).

4. Stability Balls & Matts
	 These	typically,	last	1-3	years	depending	on	usage.

All of us understand the importance of exercising for our 
health.	 	 Keeping	 exercise	 equipment	 in	 good	 shape	 is	 a	
sign that our communities are also supportive of healthy 
living	choices.	

Ken	Coats,	NVEBP,	owner	of	Equip	Fitness,	
a	KRT	company
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More Tips
• Children should not wear bicycle helmets, 

drawstrings, or accessories around the neck when 
on playground equipment as these are all potential 
choking	hazards.

•	 Two	to	fi	ve-year-old	children	should	NOT use free 
standing climbers, net climbers, seesaws, parallel 
bars, log rolls, track rides, vertical sliding poles, or 
spiral slides due to lack of grip strength, lack of 
balance, and the inability to get down from heights 
on	their	own.

•	 Slide	exits	should	have	a	minimum	of	72”	clearance	
directly in front of the slide up to a maximum of 96” 
depending	on	the	height	of	the	slide.

• Enclosed openings in playground equipment that are 
6	inches	by	3.5	inches	by	4	inches	deep	should	be	
reported IMMEDIATELY to the HOA as these could be 
a	Head	Entrapment	Hazard.

Playground environments are meant for children to 
develop	 physically,	 cognitively,	 socially,	 and	 emotionally.		
The key word in that statement is “develop”; children will 
test	limits	to	the	extreme	without	supervision.

Make sure there is adequate supervision whenever 
possible, know the intended age users for the playground 

equipment, and inspect the playground equipment for 
maintenance	 issues	 on	 a	 regular	 basis.	 	Avoid	 becoming	
a	statistic.

Playgrounds	 are	 an	 important	 part	 of	 our	 communities.		
They not only provide a healthy activity for children but 
also provide opportunities to learn cognitive skills, social 
skills,	 physical	 skills,	 and	 emotional	 skills.	 Fred	 Rogers	
once said, “Play gives children a chance to practice what 
they	 are	 learning.”	 	 Let’s	 keep	 them	 as	 safe	 as	 possible	
while	doing	so.

David Justin recently completed a two-day training course 
for certifi cation as a Certifi ed Playground Safety Inspector.  
All statistics provided were from the CPSI Course Manual.  
CPSI certifi cation lasts for three years and must be renewed 
by examination. 

David Justin, Robertson Installations

Epic Association Management

Don’t Play Around
Get Serious About Playground Safety

By David Justin

As summer rolls on with children out of school for summer break, it’s important to remember some basic safety 
tips for children under the age of 12 years old as it pertains to playground equipment in your communities.

From	 2009	 to	 2014,	 there	 was	 an	 average	 of	 243,200	
playground	 injuries	 serious	 enough	 to	warrant	 treatment	
in	 an	 emergency	 room.	 	 Below	 are	 a	 few	 tips	 to	 make	
sure you’re not one of the folks in the emergency room 
this	summer.		Before	we	get	to	those	tips,	here	are	a	few	
statistics	for	you.

79 percent of INJURIES are caused by FALLS
• 68 percent are falls to the surface

• 10 percent are falls to other parts of the equipment

• 1 percent are falls to “unknown”

11 percent of INJURIES are caused by IMPACT
•	 8	percent	of	impact	injuries	are	with	stationary	

equipment

•	 3	percent	of	impact	injuries	are	with	moving	
equipment

10 percent of INJURIES are caused by 
“MISCELLANEOUS”

•	 10	percent	of	injuries	are	miscellaneous	due	to	
entrapment, entanglement, protrusions, crush and 
shear

#1  Cause of DEATH is entanglement of clothing, strings, 
or ropes

#2  Cause of DEATH is a fall onto hard, underlying surface

#3  Cause of DEATH is head and/or neck entrapment in 
equipment openings

#4  Cause of DEATH is impact by tipped or loose 
equipment or moving swings

As	you	can	see,	falls	are	the	#1	cause	of	injuries	and	the	#2	
cause	of	death.

Supervision – Always Recommended
Nothing	makes	more	of	a	diff	erence	than	actually	being	at	
the	 playground	 and	 providing	 supervision	 for	 your	 child.		
There are federal guidelines – not laws – from the Consumer 
Product Safety Commission that all people involved with 
playgrounds	abide	by.	 	That	being	said,	children	will	fi	nd	
a way to do something on playground equipment that no 
landscape engineer, playground manufacturer, or installer 
could	 ever	 anticipate.	 	 Supervision	 by	 parents	 will	 make	
more of a positive impact on a child’s safety than any 
manual,	handbook,	or	recommendation	ever	will.

Inspect the Playground Equipment For 
Maintenance Issues
Poor maintenance is responsible for 40 percent of all 
public	playground	injuries.		Here’s	a	quick	list	of	items	you	
might see on playground equipment that needs to be 
addressed	immediately.

• Missing bolts

• Nuts and bolts with more than two exposed threads

• Broken or cracked playground equipment

• Rusted playground equipment

•	 Worn	equipment;	e.g.,	chain	links	on	swings

This	is	just	a	small	list	of	items	that	should	be	addressed	
immediately	 if	 they	exist	on	your	playground	equipment.		
Sometimes	 the	 fi	x	 is	 to	 replace	 one	 panel	 or	 one	
component.		Sometimes	the	fi	x	is	to	remove	and	replace	
the	playground	equipment	altogether.
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More Tips
• Children should not wear bicycle helmets, 

drawstrings, or accessories around the neck when 
on playground equipment as these are all potential 
choking	hazards.

•	 Two	to	fi	ve-year-old	children	should	NOT use free 
standing climbers, net climbers, seesaws, parallel 
bars, log rolls, track rides, vertical sliding poles, or 
spiral slides due to lack of grip strength, lack of 
balance, and the inability to get down from heights 
on	their	own.

•	 Slide	exits	should	have	a	minimum	of	72”	clearance	
directly in front of the slide up to a maximum of 96” 
depending	on	the	height	of	the	slide.

• Enclosed openings in playground equipment that are 
6	inches	by	3.5	inches	by	4	inches	deep	should	be	
reported IMMEDIATELY to the HOA as these could be 
a	Head	Entrapment	Hazard.

Playground environments are meant for children to 
develop	 physically,	 cognitively,	 socially,	 and	 emotionally.		
The key word in that statement is “develop”; children will 
test	limits	to	the	extreme	without	supervision.

Make sure there is adequate supervision whenever 
possible, know the intended age users for the playground 

equipment, and inspect the playground equipment for 
maintenance	 issues	 on	 a	 regular	 basis.	 	Avoid	 becoming	
a	statistic.

Playgrounds	 are	 an	 important	 part	 of	 our	 communities.		
They not only provide a healthy activity for children but 
also provide opportunities to learn cognitive skills, social 
skills,	 physical	 skills,	 and	 emotional	 skills.	 Fred	 Rogers	
once said, “Play gives children a chance to practice what 
they	 are	 learning.”	 	 Let’s	 keep	 them	 as	 safe	 as	 possible	
while	doing	so.

David Justin recently completed a two-day training course 
for certifi cation as a Certifi ed Playground Safety Inspector.  
All statistics provided were from the CPSI Course Manual.  
CPSI certifi cation lasts for three years and must be renewed 
by examination. 

David Justin, Robertson Installations

Epic Association Management
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Healthy Association Finances = 
Happy Community

By Phil Bateman

Like in life, fi nancial health generally enables happiness.  With an association, the better the fi nances the healthier 
and happier the board and homeowners tend to be.  I have three points that can help your association be fi nancially 

healthy and happy.

Establish a quality Operating Budget AND 
Reserve Funding.
The budget is the association lifeline; nothing is more 
critical	 to	 the	 community’s	 fi	nancial	 success	 than	 the	
budget.		Many	associations	provide	an	excellent	operating	
fund	budget.		I	fi	nd	most	communities	put	much	time	and	
eff	ort	into	the	operating	budget,	especially	the	operating	
expense	 items.	 	 Everything	 from	 utility	 rate	 increases,	 to	
maintenance contracts, to professional fees get adequate 
attention.	 	 On	 the	 operating	 fund	 budget,	 remember	 to	
consider	and	utilize	prior	year	surplus	operating	funds	and	
build	 them	 into	your	 2019	 budget.	 	This	 may	 enable	 the	
association to budget more 2019 expenses than income, 
utilizing	the	surplus	funds.

I	fi	nd	many	associations	lacking	a	reserve	fund	budget.		Part	
of	the	overall	budget	package	and	homeowner	ratifi	cation	
is the separate, stand-alone, reserve fund budget – 
revenue	 AND	 expenses.	 	 The	 reserve	 fund	 budget	 can	
be “easier” than the operating budget; however, equal 
attention	 should	 be	 devoted	 to	 both.	 	 The	 guideline	 for	
the	reserve	fund	budget	is	the	approved	reserve	study.		If	
the study is outdated or “not correct,” now is the time to 
update	before	the	budget	process	starts.		Reserve	funding	
income	should	come	from	the	approved	study.	 	Reserve	
expenses should also come from the study – but is only a 
starting	point.		The	association	may	have	expenses	in	the	
2018	reserve	budget	that	may	not	be	completed	in	2018.		
These expenses should be rolled forward into the 2019 

budget.	 	 In	 addition,	 certain	 common	 area	 components	
may not be slated until 2020 or later, but due to wear and 
tear	may	need	to	be	moved	up.		The	reserve	budget	should	
represent the association’s best estimate on anticipated 
expenses	for	the	upcoming	year.

I see many associations that only budget the income side 
(from the operating assessments), but fail to budget any 
expenses.

Review the monthly financial and ASK 
questions.
Monthly board packages can be voluminous and 
overwhelming.		Much	of	the	package	may	contain	endless	
accounting reports, which may or may not make sense 
to	a	board	member.	 	There	are	“key”	reports	to	focus	on,	
and remaining detail reports can be used as a reference, 
if	needed.

Review	the	Balance	Sheet.		The	Balance	Sheet	is	a	snapshot	
of	the	association	as	of	the	month	end	date.		This	should	
list all your cash and CDs/Investments as well as your 
total delinquency, accounts payable owed to vendors, and 
prepaid	assessments.		If	the	balances	don’t	seem	realistic	
or	are	missing,	ask	your	management	company.

Review the Budget Comparison Income Statement by 
Fund.		You	should	have	this	report	for	both	the	operating	
AND	 reserve	 funds	 (and	 any	 other	 funds	 you	 have).	 	 I	

Absolute Collections

recommend	 focusing	 more	 on	 the	 year	 to	 date	 (vs.	 the	
month	to	date)	amounts	when	reviewing.		If	you	have	large,	
negative variances, and are unsure the cause, inquire of 
your	management	or	look	to	the	details	for	an	answer.

Review	the	bank	statements	and	reconciliations.	 	On	the	
reconciliations, focus on the uncleared or outstanding 
items.	 	 Are	 these	 items	 recent?	 	 Do	 they	 make	 sense?		
Reconciling	items	should	resolve	within	a	few	months.

Review	 other	 supporting	 aging	 and	 support	 schedules.		
Again,	if	a	balance	does	not	make	sense,	ask	the	question.

Have a good relationship with your bank or a 
financial advisor.
I	 fi	nd	 that	 many	 associations	 have	 all	 their	 funds	 in	 one	
operating and one reserve account earning virtually no 
interest.		For	a	smaller	community,	this	may	be	suffi		cient.		If	
you have a mid to large association; or have large amounts 
of	 reserve	 funds,	 I	 fi	nd	 it	 important	 to	 have	 a	 banker	 or	
fi	nancial	advisor	as	part	of	your	association	team.	This	team	
member	becomes	essential	to	your	fi	nancial	success.

An	 association	 should	 fi	nd	 a	 banker	 or	 fi	nancial	 advisor	
versed	in	HOAs.		It	is	extremely	important	that	the	banker	
or advisor understand the timing of fund needs, as well 
as the primary premise of reserve funds – preservation 
of	 the	 principle	 (NOT	 rate	 of	 return).	 	 If	you	 have	 a	 large	
reserve,	I	recommend	providing	the	fi	nancial	advisor	your	
reserve	study.	 	The	advisor	will	know	the	timing	of	when	
funds will be needed and can ladder and invest funds to 
maximize	the	rate	of	return	and	have	the	funds	available	
when	needed.

I	recommend	meeting	with	your	banker	or	fi	nancial	advisor	
at least annually to ensure funds are being managed 
eff	ectively.

A	fi	nancially	healthy	association	is	a	happy	association.		Put	
the	 time	 and	 eff	ort	 into	 managing	 the	 fi	nancial	 aff	airs	 of	
your community and your community will thrive for many 
years	to	come.	

Phil Bateman, CPA, CFE, Hilburn & Lein, 
CPAs

The	Clarkson	Law	Group,	P.C.
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Healthy Association Finances = 
Happy Community

By Phil Bateman

Like in life, fi nancial health generally enables happiness.  With an association, the better the fi nances the healthier 
and happier the board and homeowners tend to be.  I have three points that can help your association be fi nancially 

healthy and happy.

Establish a quality Operating Budget AND 
Reserve Funding.
The budget is the association lifeline; nothing is more 
critical	 to	 the	 community’s	 fi	nancial	 success	 than	 the	
budget.		Many	associations	provide	an	excellent	operating	
fund	budget.		I	fi	nd	most	communities	put	much	time	and	
eff	ort	into	the	operating	budget,	especially	the	operating	
expense	 items.	 	 Everything	 from	 utility	 rate	 increases,	 to	
maintenance contracts, to professional fees get adequate 
attention.	 	 On	 the	 operating	 fund	 budget,	 remember	 to	
consider	and	utilize	prior	year	surplus	operating	funds	and	
build	 them	 into	your	 2019	 budget.	 	This	 may	 enable	 the	
association to budget more 2019 expenses than income, 
utilizing	the	surplus	funds.

I	fi	nd	many	associations	lacking	a	reserve	fund	budget.		Part	
of	the	overall	budget	package	and	homeowner	ratifi	cation	
is the separate, stand-alone, reserve fund budget – 
revenue	 AND	 expenses.	 	 The	 reserve	 fund	 budget	 can	
be “easier” than the operating budget; however, equal 
attention	 should	 be	 devoted	 to	 both.	 	 The	 guideline	 for	
the	reserve	fund	budget	is	the	approved	reserve	study.		If	
the study is outdated or “not correct,” now is the time to 
update	before	the	budget	process	starts.		Reserve	funding	
income	should	come	from	the	approved	study.	 	Reserve	
expenses should also come from the study – but is only a 
starting	point.		The	association	may	have	expenses	in	the	
2018	reserve	budget	that	may	not	be	completed	in	2018.		
These expenses should be rolled forward into the 2019 

budget.	 	 In	 addition,	 certain	 common	 area	 components	
may not be slated until 2020 or later, but due to wear and 
tear	may	need	to	be	moved	up.		The	reserve	budget	should	
represent the association’s best estimate on anticipated 
expenses	for	the	upcoming	year.

I see many associations that only budget the income side 
(from the operating assessments), but fail to budget any 
expenses.

Review the monthly financial and ASK 
questions.
Monthly board packages can be voluminous and 
overwhelming.		Much	of	the	package	may	contain	endless	
accounting reports, which may or may not make sense 
to	a	board	member.	 	There	are	“key”	reports	to	focus	on,	
and remaining detail reports can be used as a reference, 
if	needed.

Review	the	Balance	Sheet.		The	Balance	Sheet	is	a	snapshot	
of	the	association	as	of	the	month	end	date.		This	should	
list all your cash and CDs/Investments as well as your 
total delinquency, accounts payable owed to vendors, and 
prepaid	assessments.		If	the	balances	don’t	seem	realistic	
or	are	missing,	ask	your	management	company.

Review the Budget Comparison Income Statement by 
Fund.		You	should	have	this	report	for	both	the	operating	
AND	 reserve	 funds	 (and	 any	 other	 funds	 you	 have).	 	 I	

Absolute Collections

recommend	 focusing	 more	 on	 the	 year	 to	 date	 (vs.	 the	
month	to	date)	amounts	when	reviewing.		If	you	have	large,	
negative variances, and are unsure the cause, inquire of 
your	management	or	look	to	the	details	for	an	answer.

Review	the	bank	statements	and	reconciliations.	 	On	the	
reconciliations, focus on the uncleared or outstanding 
items.	 	 Are	 these	 items	 recent?	 	 Do	 they	 make	 sense?		
Reconciling	items	should	resolve	within	a	few	months.

Review	 other	 supporting	 aging	 and	 support	 schedules.		
Again,	if	a	balance	does	not	make	sense,	ask	the	question.

Have a good relationship with your bank or a 
financial advisor.
I	 fi	nd	 that	 many	 associations	 have	 all	 their	 funds	 in	 one	
operating and one reserve account earning virtually no 
interest.		For	a	smaller	community,	this	may	be	suffi		cient.		If	
you have a mid to large association; or have large amounts 
of	 reserve	 funds,	 I	 fi	nd	 it	 important	 to	 have	 a	 banker	 or	
fi	nancial	advisor	as	part	of	your	association	team.	This	team	
member	becomes	essential	to	your	fi	nancial	success.

An	 association	 should	 fi	nd	 a	 banker	 or	 fi	nancial	 advisor	
versed	in	HOAs.		It	is	extremely	important	that	the	banker	
or advisor understand the timing of fund needs, as well 
as the primary premise of reserve funds – preservation 
of	 the	 principle	 (NOT	 rate	 of	 return).	 	 If	you	 have	 a	 large	
reserve,	I	recommend	providing	the	fi	nancial	advisor	your	
reserve	study.	 	The	advisor	will	know	the	timing	of	when	
funds will be needed and can ladder and invest funds to 
maximize	the	rate	of	return	and	have	the	funds	available	
when	needed.

I	recommend	meeting	with	your	banker	or	fi	nancial	advisor	
at least annually to ensure funds are being managed 
eff	ectively.

A	fi	nancially	healthy	association	is	a	happy	association.		Put	
the	 time	 and	 eff	ort	 into	 managing	 the	 fi	nancial	 aff	airs	 of	
your community and your community will thrive for many 
years	to	come.	

Phil Bateman, CPA, CFE, Hilburn & Lein, 
CPAs

The	Clarkson	Law	Group,	P.C.
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BUSINESS CARDS 500 1,000 2,500
2 x̋3.5 ˝ Premium 16pt High-Gloss or Matte Finish
Full Color Both Sides $30 $45 $69
Linen, Silk Coating, Foil, Rounded Corners, Colored Edges, Heavier Stock, Plastic and 
other Custom options available.

POSTCARDS 500 1,000 2,500
4 x̋6˝ Premium 16pt High-Gloss or Matte Finish
Full Color Both Sides $79 $99 $179

5 x̋7 ˝ Premium 16pt High-Gloss or Matte Finish
Full Color Both Sides $129 $149 $239

5.5 x̋8.5 ˝ Premium 16pt High-Gloss or Matte Finish
Full Color Both Sides $149 $199 $299

6 x̋11 ˝ Premium 16pt High-Gloss or Matte Finish
Full Color Both Sides $199 $239 $399
RACK CARDS 500 1,000 2,500
4 x̋9 ˝ Premium 16pt High Gloss or Matte Finish
Full Color Both Sides $129  $149 $249

BROCHURES 500 1,000 2,500
8.5 x̋11 ˝ 100# Gloss Text Stock, Flat or Tri-fold
Full Color Both Sides $189 $209 $349

STATIONARY   500 1,000 2,500
Letterhead – 70# Premium Uncoated Text
Full Color Front Only $179 $199 $329
Envelopes – #10 (with or without Window) or #9
Full Color Front Only $259 $319 $589

Don’t see what you need? Call for a custom quote at 702-625-2212!
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Newsletters
Calendars
Catalogs
Product Packaging
Door Hangers
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Greeting Cards
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Note Pads
Banners
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At Hess Design Studio, our philosophy is simple: provide top-tier services with the 
lowest possible prices. We do not infl ate our printing prices with hidden costs. When 
customers supply us with print-ready fi les, we feel they should be rewarded with the 

best prices possible.

Don’t have print-ready fi les? No problem! We provide premium design services at reasonable 
prices for any project. All design fees and applicable charges are clearly stated, so you won’t 
be shocked by hidden fees when you receive your fi nal bill. 

At Hess Design Studio, we go out of our way to ensure that you have a hassle-free experience. 
We believe in customers for life; not just the life of a single project.

Mention CI10 for 10% Off Your Order!*
Visit www.HessDesign.net
for Daily and Monthly Specials! 

*Single-use only. Valid for one (1) order only. Expires 12/31/18.

Presentation Folders
Stickers
Bookmarks
Magnets
Tablecloths
and More…

CustomDesignAvailable!
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IN COMMUNITY ASSOCIATIONS, EVERY DOLLAR IS AS IMPORTANT  AS THE FIRST.

SNWA is a not-for-profi t water agency

When planning any community association’s budget, it pays to upgrade water-thirsty grass to water-smart 
landscaping. You’ll not only lower maintenance costs, you can receive a generous rebate as well as a healthy 
ROI through water savings. To help you get started, the SNWA maintains a list of licensed Water Smart 
contractors who are trained in water-smart landscaping conversions. SNWA Conservation sta�  are available to 
guide you through the process. For more information, visit snwa.com/BusinessRebates or call 702-691-5201.

UPGRADING TO WATER-SMART LANDSCAPING HELPS COMMUNIT Y 
ASSOCIAT IONS CONTROL COSTS AND MAINTAIN PROPERT Y VALUES.

PA RKS  A ND  G ATHER ING  P L ACES  SERV E  A  F UNC T ION A L  PURPOSE ,  BE YOND T HE  PURELY  A ES T HE T IC .

The 2008 economic downturn taught us one thing: Be 
prepared! During that time, many community associations 
struggled to preserve their character and property values, 
all while reserves and revenue sources were dwindling.

Today, most community associations are functioning as 
they were prior to 2008, with services and amenities 
restored, and property values climbing. However, it’s also 
a good time to think about and prepare for the future. 
Controlling costs, maximizing return on investment of 
capital projects, and reducing unneeded expenditures 
should be the focus; starting with reducing long-term 
costs through water-e�  cient landscaping.

Common area landscapes have a great 
deal of infl uence on an association’s 
budget, and o� er the greatest potential 
for cost savings. While landscape 
maintenance costs include water, 
irrigation system repairs, plant and 
tree replacement, along with fertilizer, 
associations should also consider the 
costs of paint, stucco, and sidewalk and 
asphalt repair from irrigation water 
damage. And there’s the potential 
legal liabilities that can arise 
from water overspray. Reducing or 
eliminating unneeded landscaping expenditures can 
save money in the short and long term.

Controlling landscape costs is a balancing act. Preserving 
a community’s character and property values while 
exploring cost savings starts with a thorough inventory 
of all landscape areas. This includes identifying all trees, 
irrigation valves, landscape and turfgrass areas, as well 
as hardscape and paved surfaces. Involve your property 
maintenance professionals, association board members 
and interested association members in the process.

Your goal should be identifying landscape and turfgrass areas 
based on their function and importance to the community. 
For example, Southern Nevada Water Authority (SNWA) 
conservation programs coordinator Hillery Francis 
recommends ranking parks and gathering places higher than 
streetscape or median island turfgrass, which primarily has 
an aesthetic rather than functional purpose. By prioritizing 
your turfgrass areas, you can better identify and target 

grass areas for conversion to water-smart landscaping. The 
SNWA can help by providing aerial view property maps.

Next, determine how the property is being maintained.
Mowing, trimming, tree care and irrigation system repair
are all maintenance considerations. One of the largest
monthly expenses related to maintenance is the 
community’s water bill. The SNWA can assist by performing 
a Water Use Analysis. Five years of the property’s water 
use is collected and information about the landscape is 
gathered. The results will include SNWA’s recommendations
on ways to improve water-use e�  ciency along with general 
watering practices (over/underwatering), irrigation 
scheduling and leaks. This review can also identify how 

much water can be saved through 
irrigation adjustments, new irrigation 
controllers or turfgrass conversions. 
The Water Use Analysis is available by
request at no cost to community 
associations. The SNWA staff can 
also attend board and association 
meetings to educate homeowners 
and answer questions.

Replacing thirsty turfgrass with 
water-e�  cient landscaping can save 
as much as 55 gallons per square foot 

per year. Through its Water Smart Landscapes (WSL) 
rebate program, the SNWA offers incentives and 
resources to help make turfgrass conversions easy by 
o� ering $3 per square foot for the fi rst 10,000 square 
feet converted, and $1.50 per square foot thereafter, 
up to $300,000. Since 2003, common interest 
communities have converted more than 35 million 
square feet of turf and have received more than 
$39 million in WSL incentives. 

Converting turfgrass to water-e�  cient landscaping 
through WSL can benefi t community associations in ways 
beyond simple water savings. Be sure to factor in the savings 
from eliminated, reduced or deferred maintenance costs 
and possible water damage repairs when considering a 
turfgrass conversion for your association.

For more information on the rebate program and the 
resources SNWA o� ers, please contact Hillery Francis at 
hillery.francis@snwa.com or 702-691-5201.
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IN COMMUNITY ASSOCIATIONS, EVERY DOLLAR IS AS IMPORTANT  AS THE FIRST.

SNWA is a not-for-profi t water agency
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ROI through water savings. To help you get started, the SNWA maintains a list of licensed Water Smart 
contractors who are trained in water-smart landscaping conversions. SNWA Conservation sta�  are available to 
guide you through the process. For more information, visit snwa.com/BusinessRebates or call 702-691-5201.
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The 2008 economic downturn taught us one thing: Be 
prepared! During that time, many community associations 
struggled to preserve their character and property values, 
all while reserves and revenue sources were dwindling.

Today, most community associations are functioning as 
they were prior to 2008, with services and amenities 
restored, and property values climbing. However, it’s also 
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of all landscape areas. This includes identifying all trees, 
irrigation valves, landscape and turfgrass areas, as well 
as hardscape and paved surfaces. Involve your property 
maintenance professionals, association board members 
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Your goal should be identifying landscape and turfgrass areas 
based on their function and importance to the community. 
For example, Southern Nevada Water Authority (SNWA) 
conservation programs coordinator Hillery Francis 
recommends ranking parks and gathering places higher than 
streetscape or median island turfgrass, which primarily has 
an aesthetic rather than functional purpose. By prioritizing 
your turfgrass areas, you can better identify and target 

grass areas for conversion to water-smart landscaping. The 
SNWA can help by providing aerial view property maps.

Next, determine how the property is being maintained.
Mowing, trimming, tree care and irrigation system repair
are all maintenance considerations. One of the largest
monthly expenses related to maintenance is the 
community’s water bill. The SNWA can assist by performing 
a Water Use Analysis. Five years of the property’s water 
use is collected and information about the landscape is 
gathered. The results will include SNWA’s recommendations
on ways to improve water-use e�  ciency along with general 
watering practices (over/underwatering), irrigation 
scheduling and leaks. This review can also identify how 

much water can be saved through 
irrigation adjustments, new irrigation 
controllers or turfgrass conversions. 
The Water Use Analysis is available by
request at no cost to community 
associations. The SNWA staff can 
also attend board and association 
meetings to educate homeowners 
and answer questions.

Replacing thirsty turfgrass with 
water-e�  cient landscaping can save 
as much as 55 gallons per square foot 

per year. Through its Water Smart Landscapes (WSL) 
rebate program, the SNWA offers incentives and 
resources to help make turfgrass conversions easy by 
o� ering $3 per square foot for the fi rst 10,000 square 
feet converted, and $1.50 per square foot thereafter, 
up to $300,000. Since 2003, common interest 
communities have converted more than 35 million 
square feet of turf and have received more than 
$39 million in WSL incentives. 

Converting turfgrass to water-e�  cient landscaping 
through WSL can benefi t community associations in ways 
beyond simple water savings. Be sure to factor in the savings 
from eliminated, reduced or deferred maintenance costs 
and possible water damage repairs when considering a 
turfgrass conversion for your association.

For more information on the rebate program and the 
resources SNWA o� ers, please contact Hillery Francis at 
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Nevada Legislative Action Committee 
Seeks Members for Two-Year Terms!
By Donna Zanetti, Esq.

The Nevada Legislative Action Committee (NVLAC) is a CAI National committee whose purpose is to advocate 
on behalf of common interest communities in Nevada for common sense legislation and regulation. LAC is 

comprised of up to 20 members who are homeowners, community managers, and business partner members of 
CAI. The Nevada Chapter Board appoints six members to LAC.  These appointees are known as “Chapter Delegates.” 
Existing LAC members select the remaining members of the committee who are known as “At Large Delegates.” All 
LAC members, whether LAC appointed or chapter board appointed, are subject to approval by the president of the CAI 
National Board of Trustees.

To be considered for appointment to LAC, an applicant 
must be a member in good standing with CAI and remain 
so	during	the	entirety	of	the	member’s	term.	Unless	there	
is a shortage of applicants, no more than one person per 
company or association, per membership category, may 
serve	on	LAC	at	the	same	time.	

Most	 importantly,	 LAC	 members	 must	 have	 suffi		cient	
time	to	dedicate	to	LAC	obligations.	During	the	legislative	
session, which begins in February 2019, LAC members 
can expect to spend a minimum of 20 hours per month 
attending meetings, testifying at legislative hearings, 
reviewing	 bills,	 and	 drafting	 talking	 points.	 If	 you	 are	 an	
offi		cer	 in	 LAC,	 the	 time	 commitment	 is	 greater.	 During	
the legislative session, it is not unusual for lawmakers to 

propose	20	to	30	bills	dealing	with	community	association	
issues.	In	addition	to	time	spent	directly	on	legislation,	LAC	
members are also expected to raise funds to pay for the 
LAC lobbyist and to participate in educational events to 
raise awareness of LAC and common interest community 
issues.	LAC	currently	meets	on	the	second	Monday	of	each	
month	 by	 conference	 call.	 Additional	 meetings	 may	 be	
required	during	legislative	sessions.	Persons	appointed	to	
LAC generally serve a two-year term and no LAC member 
may	 serve	 more	 than	 fi	ve	 consecutive	 terms.	 Terms	 are	
staggered so that half of the members are appointed each 
year	to	ensure	continuity	of	experienced	members.

If you are interested in applying for a position on LAC, please 
complete and submit the LAC nomination information 
form.	You	are	applying	for	an	“At	Large	Delegate”	position.	
The Nevada Chapter Board has their own process for 
selecting	chapter	delegates.	If	you	are	recommended	for	
appointment,	 you	 will	 also	 have	 to	 complete	 a	 Confl	ict	
of	 Interest	 form.	 The	 one-page	 application	 form	 can	
be found at the right, or you can download it from the 
Nevada	 Chapter	 website	 at	 cai-nevada.org.	 From	 the	
home page, select the Advocacy tab, then Legislative 
Action	Committee,	then	LAC	Nominee	form.	

Please scan and email your application to Sharon 
Bolinger,	 LAC	 Secretary,	 at	 sbolinger@ccmcnet.com.	 All	
applications	must	be	received	by	5	p.m.	on	August	6,	2018.	
LAC	 will	 select	 its	 “At	 Large	 Delegates”	 at	 its	 August	 13,	
2018, meeting, and will notify CAI National following the 
meeting.	If	you	are	appointed	to	LAC,	you	will	be	notifi	ed	
by	September	2018.

Thank	you	for	your	interest.		We	look	forward	to	receiving	
your	application.	

Donna	Zanetti,	Esq.,	PCAM,	LAC	Chair,	is	
with Johnson Song & Gruchow
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form.	You	are	applying	for	an	“At	Large	Delegate”	position.	
The Nevada Chapter Board has their own process for 
selecting	chapter	delegates.	If	you	are	recommended	for	
appointment,	 you	 will	 also	 have	 to	 complete	 a	 Confl	ict	
of	 Interest	 form.	 The	 one-page	 application	 form	 can	
be found at the right, or you can download it from the 
Nevada	 Chapter	 website	 at	 cai-nevada.org.	 From	 the	
home page, select the Advocacy tab, then Legislative 
Action	Committee,	then	LAC	Nominee	form.	

Please scan and email your application to Sharon 
Bolinger,	 LAC	 Secretary,	 at	 sbolinger@ccmcnet.com.	 All	
applications	must	be	received	by	5	p.m.	on	August	6,	2018.	
LAC	 will	 select	 its	 “At	 Large	 Delegates”	 at	 its	 August	 13,	
2018, meeting, and will notify CAI National following the 
meeting.	If	you	are	appointed	to	LAC,	you	will	be	notifi	ed	
by	September	2018.

Thank	you	for	your	interest.		We	look	forward	to	receiving	
your	application.	

Donna	Zanetti,	Esq.,	PCAM,	LAC	Chair,	is	
with Johnson Song & Gruchow
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LAC Nominee Information Form 
 
 

1. Name:    

2. Title:    

3. Association, Firm, Company, etc.:    

4. Address:    
 
 

5. Phone:  Fax:  E-mail:    

6. Membership Category:  CAI Membership Number:    

7. I have been a member of CAI since:    

8. I wish to be a LAC (choose one) chapter delegate at-large delegate because:    
 
 
 

 
 
 

9. My qualifications to be a LAC delegate include:    
 
 
 

 
 

10. I am a member of the following professional organizations:    
 
 
 

11. By signing below I acknowledge that I have read, understand, and will abide by CAI’s Public 
Policies and LAC Operational Guidelines, and pledge that I will serve the best interests of 
CAI members. 

12. By signing below I acknowledge that I understand the legal and ethical specifications that 
apply to lobbying in the state and pledge that I will serve according to those specifications. 

 
 
 

Signature Date 
 
 

Please return the completed form to CAI Nevada, 3230 S Buffalo Drive, suite 105, unit 6, Las Vegas, NV 89117.  
You may also return this via fax to 702-240-9690. 
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causes a stir in us; yet a piece of burnt toast at breakfast 
may	spark	a	violent	rage	and	cause	a	household	crisis.

Ninety-eight percent of all humans live primarily by their 
emotions	…	their	thinking life is secondary, and only a tool 
of their emotional	life.		Their	actions	are	based	on	how	they	
feel,	not	on	what	they	know.		The	other	two	percent	are	the	
‘tried and true’ leaders, on whom we depend for strength, 
example,	and	guidance.

Such expressions as “I feel happy all over” or “I feel mad 
all	 over”	 are	 literally	 very	 true.	 	 Every	 emotion	 wants	 to	
express	 itself	externally.	 	When	emotion	“overcomes”	us,	
our	bodies	go	through	very	quick	and	very	deep	changes.

There are two types of changes that take place when our 
emotions	 take	 over:	 facial and internal.	 	The	 facial changes 
are	nature’s	way	of	warning	others	of	our	emotional	reactions.		
The internal	changes	are	for	our	own	benefi	t.		But,	because	
we live together in close social contact, it is very important 
that those around us know how we feel about things, and that 
we	also	know	how	they	feel.		Usually,	we	do	this	with	words,	
but	nature	does	it	far	more	truthfully	by	facial	expressions.

The muscles of the face are ‘voluntary,’ meaning we have 
some,	but	not	much,	control	over	them.		But	here	is	the	catch	
…	and	seeming	contradiction	…	we	can	learn	to	conceal	our	
feelings.		Our	lives	as	social	beings	require	that	we	do	not	
constantly	parade	our	every	feeling	to	the	entire	world.

The	 internal	 changes	 that	 follow	 the	 realization	 of	 a	
situation	are	many	and	complicated.		At	the	exact	moment	
we	 realize	 how	 the	 situation	 will	 aff	ect	 us,	 messages	 go	
out	to	many	diff	erent	parts	of	our	bodies.

In a mild, pleasant emotion these changes are gentle, and 
they	stimulate	feelings	that	improve	our	outlook.		(In	all	the	
drug	stores	of	the	world,	we	will	fi	nd	no	pill	that	will	help 
heal a sick or tired body like the long spell of a mild and 
pleasant	emotion.)

In a strong	 emotion,	 the	 changes	 are	 drastic.	 	 The	 heart	
beats faster; the lungs inhale deeper; the blood vessels 
dilate; the muscles become tense; the whole nervous 
system	 becomes	 more	 sensitive	 and	 exact.	 	 All	 these	
changes	happen	because	we	realize	that	“I	personally	am	
aff	ected	and	I	have	to	protect	myself.”

Our	present-day	civilized	life	brings	many	situations	where	
solutions are either ‘face it head on’ or ‘turn and walk away, 
called	“fi	ght”	or	“fl	ight.”		A	man	is	‘bawled	out’	by	his	boss;	a	
mother is told of the death of her child; a confused person 
does	not	know	which	way	to	turn.		In	these	situations,	an	
additional supply of energy is no help, but this is exactly 
what	happens.	Because	there	is	no	outlet	for	this	supply of 
energy,	it	overfl	ows	into	whatever	channels	are	available.

This	 explains	 the	 many	 forms	 of	 emotional	 expression:		
restless activity, violence, pacing back and forth, screaming, 
sweating,	trembling,	tears,	and	so	on.		These	are	the	only	

ways the body has for getting rid of the energy that nature 
has	created,	and	for	which	there	is	no	practical	use.

To help us understand human nature, we’ll call them the 
natural emotions and the confl ict emotions, which can be 
either	‘pleasant’	or	‘unpleasant.’		When	things	go	well,	we	
have ‘pleasant’ emotions; when they are not going well, we 
have	‘unpleasant’	emotions.

Enjoying	 a	 cool	 drink	when	we	 are	 thirsty,	 being	 able	 to	
solve	 a	 problem,	winning	 a	 game,	 all	 these	 fi	ll	 us	with	 a	
pleasant	 feeling,	 which	 diff	ers	 in	 intensity	 according	 to	
its	 importance	and	personal	value.	 	This	pleasant	feeling	
is the most perfect of all the emotions and the natural 
reward	for	healthy	natural	activity.		If	we	could	live	our	lives	
with no obstacles to our urges and no frustrations to our 
desires,	we	would	 constantly	 be	 fi	lled	with	 this	 sense	 of	
pleasantness, and it would be the full and only scope of 
our	emotional	experience.

Then along comes our contact with the unpleasant.	 	This	
is as natural as the pleasant.	 	 We	 normally	 expect	 that	
failures	and	disappointments	will	also	come	into	our	lives.		If	
someone	wins	the	game,	then	someone	loses	it.		We	must	
be	prepared	for	unpleasant	as	well	as	pleasant	experiences.

That’s	the	way	life	is:	a	never-ending	succession	of	pleasant	
and unpleasant incidents, one as natural and normal as the 
other.		Because	emotions	are	tied	to	a	given	situation,	emotions	
also	end	with	that	given	situation.		We	make	a	mistake	in	trying	
to ‘prolong’ and ‘drag out’	these	emotional	experiences.		Our	
emotions	are	linked	to	what	happens	in	the	moment.

It	would	be	great	if	our	lives	would	level	out	to	an	equal	50/50	
division between pleasant and unpleasant experiences, 
then we would not have to endure the roller coaster of our 
emotions.	 	 But	 human	 life	 is	 not	 that	 simple.	 	 We	 are	 all	
complicated	beings	living	in	a	complex	civilized	world.

When life is not working out right, when we feel we are 
not getting our share of ordinary satisfaction, when mental 
distress hounds our days and our nights, we should try to 
be	honest	with	ourselves	and	try	to	‘fi	gure	out’	the	cause.

Maybe	some	major	obstacle	must	be	removed	before	any	
improvement	 is	 possible.	 	 Maybe	 the	 moral	 tone	 of	 our	
living	needs	‘perking	up’	…	only	we	ourselves	can	do	that.		
Maybe a little better recognition of the type personality 
we	have	will	relieve	much	of	the	mental	stress.		Maybe	we	
are	 just	 plain	 ‘starved’	 and	 need	 to	 try	 harder	 to	 fi	nd	 our	
psychological	food	and	vitamins.	

Robert	Rothwell,	Ph.D.,	DCAL,	AdvDCAL,	
CAI National Board of Trustees Nominating 
Committee; National Chapter Liaison 
Committee, President, The Village Green 
HOA

The Roller Coaster Ride
of Our Emotions

Understanding Emotional Health
By Robert Rothwell, Ph.D., DCAL, AdvDCAL

Candy not only tastes sweet, it also tastes good.  An article in the newspaper not only gives us information, it also 
stirs up feelings.  A compliment not only tells us how good we are, but it also creates a warm feeling inside us.  

The sweetness of the candy is the same all the time and for all people; its goodness depends on circumstances.  The 
same candy may taste good to one person and nauseating to another.  The same is true of the newspaper article and 
the compliment … the same news item may stir up diff erent feelings in diff erent readers.

Everything our senses know, every thought we have, is 
immediately	followed	by	its	own	particular	feeling.

Our	waking	hours	are	made	up	of	two	things:	the	knowing 
side of us and the feeling	 side	 of	 us.	 	 The	 knowing side 
is being aware of a situation; the feeling side is how that 
situation	 aff	ects	 us.	 	 It’s	 only	 when	 we	 realize	 the	 link	
between	 the	 situation	 and	 how	 it	 aff	ects	 us	 personally	
that	the	feeling	is	aroused.		The	thing	that	happens	at	the	
moment	we	realize	how	it	aff	ects	us	is	called	an	emotion.

Let’s	 take	 an	 example.	 	 I’m	 idly	 driving	 my	 car	 down	 the	
highway, dividing my attention between what is ahead of 
me	 and	what	 is	 behind	 me	 (seen	 in	 my	 rearview	 mirror).		

Suddenly (perception # 1) I see a motorcycle cop in my 
mirror; a quick glance at my speedometer (perception 
#	 2)	 tells	 me	 90	 mph;	 then	 I	 see	 a	 sign	 (perception	 #	 3)	
Speed	Limit	50	MPH;	immediately,	perception	#	4	cuts	like	
lightning	 through	 my	 consciousness	 …	 that policeman is 
after me!  At that moment emotion	is	born.

Eighty-thousand	 fans	 go	 home	 from	 a	 football	 game	 …	
half	the	crowd	is	happy,	half	is	sad.		All	of	them	have	seen	
the same identical game, but the amount of happiness or 
sadness depends entirely on how important winning or 
losing	is	to	each	individual.		Emotion	is	a	personal reaction 
to	a	situation.		The	personal factor is the thing that counts!  
We can hear the news of a huge disaster and it hardly 

Terra West Management Services

let 's get
physical
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causes a stir in us; yet a piece of burnt toast at breakfast 
may	spark	a	violent	rage	and	cause	a	household	crisis.

Ninety-eight percent of all humans live primarily by their 
emotions	…	their	thinking life is secondary, and only a tool 
of their emotional	life.		Their	actions	are	based	on	how	they	
feel,	not	on	what	they	know.		The	other	two	percent	are	the	
‘tried and true’ leaders, on whom we depend for strength, 
example,	and	guidance.

Such expressions as “I feel happy all over” or “I feel mad 
all	 over”	 are	 literally	 very	 true.	 	 Every	 emotion	 wants	 to	
express	 itself	externally.	 	When	emotion	“overcomes”	us,	
our	bodies	go	through	very	quick	and	very	deep	changes.

There are two types of changes that take place when our 
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are	nature’s	way	of	warning	others	of	our	emotional	reactions.		
The internal	changes	are	for	our	own	benefi	t.		But,	because	
we live together in close social contact, it is very important 
that those around us know how we feel about things, and that 
we	also	know	how	they	feel.		Usually,	we	do	this	with	words,	
but	nature	does	it	far	more	truthfully	by	facial	expressions.

The muscles of the face are ‘voluntary,’ meaning we have 
some,	but	not	much,	control	over	them.		But	here	is	the	catch	
…	and	seeming	contradiction	…	we	can	learn	to	conceal	our	
feelings.		Our	lives	as	social	beings	require	that	we	do	not	
constantly	parade	our	every	feeling	to	the	entire	world.

The	 internal	 changes	 that	 follow	 the	 realization	 of	 a	
situation	are	many	and	complicated.		At	the	exact	moment	
we	 realize	 how	 the	 situation	 will	 aff	ect	 us,	 messages	 go	
out	to	many	diff	erent	parts	of	our	bodies.

In a mild, pleasant emotion these changes are gentle, and 
they	stimulate	feelings	that	improve	our	outlook.		(In	all	the	
drug	stores	of	the	world,	we	will	fi	nd	no	pill	that	will	help 
heal a sick or tired body like the long spell of a mild and 
pleasant	emotion.)

In a strong	 emotion,	 the	 changes	 are	 drastic.	 	 The	 heart	
beats faster; the lungs inhale deeper; the blood vessels 
dilate; the muscles become tense; the whole nervous 
system	 becomes	 more	 sensitive	 and	 exact.	 	 All	 these	
changes	happen	because	we	realize	that	“I	personally	am	
aff	ected	and	I	have	to	protect	myself.”

Our	present-day	civilized	life	brings	many	situations	where	
solutions are either ‘face it head on’ or ‘turn and walk away, 
called	“fi	ght”	or	“fl	ight.”		A	man	is	‘bawled	out’	by	his	boss;	a	
mother is told of the death of her child; a confused person 
does	not	know	which	way	to	turn.		In	these	situations,	an	
additional supply of energy is no help, but this is exactly 
what	happens.	Because	there	is	no	outlet	for	this	supply of 
energy,	it	overfl	ows	into	whatever	channels	are	available.

This	 explains	 the	 many	 forms	 of	 emotional	 expression:		
restless activity, violence, pacing back and forth, screaming, 
sweating,	trembling,	tears,	and	so	on.		These	are	the	only	

ways the body has for getting rid of the energy that nature 
has	created,	and	for	which	there	is	no	practical	use.

To help us understand human nature, we’ll call them the 
natural emotions and the confl ict emotions, which can be 
either	‘pleasant’	or	‘unpleasant.’		When	things	go	well,	we	
have ‘pleasant’ emotions; when they are not going well, we 
have	‘unpleasant’	emotions.

Enjoying	 a	 cool	 drink	when	we	 are	 thirsty,	 being	 able	 to	
solve	 a	 problem,	winning	 a	 game,	 all	 these	 fi	ll	 us	with	 a	
pleasant	 feeling,	 which	 diff	ers	 in	 intensity	 according	 to	
its	 importance	and	personal	value.	 	This	pleasant	feeling	
is the most perfect of all the emotions and the natural 
reward	for	healthy	natural	activity.		If	we	could	live	our	lives	
with no obstacles to our urges and no frustrations to our 
desires,	we	would	 constantly	 be	 fi	lled	with	 this	 sense	 of	
pleasantness, and it would be the full and only scope of 
our	emotional	experience.

Then along comes our contact with the unpleasant.	 	This	
is as natural as the pleasant.	 	 We	 normally	 expect	 that	
failures	and	disappointments	will	also	come	into	our	lives.		If	
someone	wins	the	game,	then	someone	loses	it.		We	must	
be	prepared	for	unpleasant	as	well	as	pleasant	experiences.

That’s	the	way	life	is:	a	never-ending	succession	of	pleasant	
and unpleasant incidents, one as natural and normal as the 
other.		Because	emotions	are	tied	to	a	given	situation,	emotions	
also	end	with	that	given	situation.		We	make	a	mistake	in	trying	
to ‘prolong’ and ‘drag out’	these	emotional	experiences.		Our	
emotions	are	linked	to	what	happens	in	the	moment.

It	would	be	great	if	our	lives	would	level	out	to	an	equal	50/50	
division between pleasant and unpleasant experiences, 
then we would not have to endure the roller coaster of our 
emotions.	 	 But	 human	 life	 is	 not	 that	 simple.	 	 We	 are	 all	
complicated	beings	living	in	a	complex	civilized	world.

When life is not working out right, when we feel we are 
not getting our share of ordinary satisfaction, when mental 
distress hounds our days and our nights, we should try to 
be	honest	with	ourselves	and	try	to	‘fi	gure	out’	the	cause.

Maybe	some	major	obstacle	must	be	removed	before	any	
improvement	 is	 possible.	 	 Maybe	 the	 moral	 tone	 of	 our	
living	needs	‘perking	up’	…	only	we	ourselves	can	do	that.		
Maybe a little better recognition of the type personality 
we	have	will	relieve	much	of	the	mental	stress.		Maybe	we	
are	 just	 plain	 ‘starved’	 and	 need	 to	 try	 harder	 to	 fi	nd	 our	
psychological	food	and	vitamins.	

Robert	Rothwell,	Ph.D.,	DCAL,	AdvDCAL,	
CAI National Board of Trustees Nominating 
Committee; National Chapter Liaison 
Committee, President, The Village Green 
HOA

The Roller Coaster Ride
of Our Emotions

Understanding Emotional Health
By Robert Rothwell, Ph.D., DCAL, AdvDCAL

Candy not only tastes sweet, it also tastes good.  An article in the newspaper not only gives us information, it also 
stirs up feelings.  A compliment not only tells us how good we are, but it also creates a warm feeling inside us.  

The sweetness of the candy is the same all the time and for all people; its goodness depends on circumstances.  The 
same candy may taste good to one person and nauseating to another.  The same is true of the newspaper article and 
the compliment … the same news item may stir up diff erent feelings in diff erent readers.

Everything our senses know, every thought we have, is 
immediately	followed	by	its	own	particular	feeling.

Our	waking	hours	are	made	up	of	two	things:	the	knowing 
side of us and the feeling	 side	 of	 us.	 	 The	 knowing side 
is being aware of a situation; the feeling side is how that 
situation	 aff	ects	 us.	 	 It’s	 only	 when	 we	 realize	 the	 link	
between	 the	 situation	 and	 how	 it	 aff	ects	 us	 personally	
that	the	feeling	is	aroused.		The	thing	that	happens	at	the	
moment	we	realize	how	it	aff	ects	us	is	called	an	emotion.

Let’s	 take	 an	 example.	 	 I’m	 idly	 driving	 my	 car	 down	 the	
highway, dividing my attention between what is ahead of 
me	 and	what	 is	 behind	 me	 (seen	 in	 my	 rearview	 mirror).		

Suddenly (perception # 1) I see a motorcycle cop in my 
mirror; a quick glance at my speedometer (perception 
#	 2)	 tells	 me	 90	 mph;	 then	 I	 see	 a	 sign	 (perception	 #	 3)	
Speed	Limit	50	MPH;	immediately,	perception	#	4	cuts	like	
lightning	 through	 my	 consciousness	 …	 that policeman is 
after me!  At that moment emotion	is	born.

Eighty-thousand	 fans	 go	 home	 from	 a	 football	 game	 …	
half	the	crowd	is	happy,	half	is	sad.		All	of	them	have	seen	
the same identical game, but the amount of happiness or 
sadness depends entirely on how important winning or 
losing	is	to	each	individual.		Emotion	is	a	personal reaction 
to	a	situation.		The	personal factor is the thing that counts!  
We can hear the news of a huge disaster and it hardly 

Terra West Management Services
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•	 Do	not	feed	coyotes	or	other	animals.	If	you	feed	
rabbits or birds, the coyote’s natural prey, you are in 
turn	feeding	the	coyotes.

•	 Keep	pet	food	inside	and	out	of	reach.	Clean	up	any	
pet	food	spilled	during	feeding.

•	 Keep	secure	lids	on	any	garbage	cans	left	outside,	so	
not	to	entice	a	coyote	to	search	your	trash	for	food.

•	 Do	not	let	your	cats	and	dogs	roam	freely.	When	
walking	your	pets	keep	them	on	a	short	leash.

•	 Eliminate	hiding	places	for	the	coyotes	and	their	prey.	
Change	or	trim	landscaping	as	needed.

• Work with your neighbors to make your 
neighborhood	undesirable.	If	one	neighbor	feeds	
animals and another leaves out their garbage, while 
you are doing all you can to eliminate attractants 
in your yard, you will still have problems in your 
neighborhood.	

Coyote	attacks	on	humans	are	extremely	rare.	Clark	County	
has	 never	 had	 a	 confi	rmed	 coyote	 attack,	 though	 they	
have	occurred	elsewhere	in	the	West.	If	you	are	concerned	
about safety when out and about in your neighborhood, 
you may carry sound producing devices like a whistle or 
horn-in-a-can,	or	pepper	spray	to	use	on	a	coyote.	Let	the	
coyote	 know	 that	 it	 is	 not	welcome.	Another	 option	 is	 to	
spray	the	coyote	with	water	from	a	garden	hose.	What	you	
don’t	want	 to	 do	 is	 corner	 or	 trap	 the	 coyote.	 Give	 them	
room	to	pass	so	they	don’t	feel	threatened.		

The Nevada Department of Wildlife will respond to a 
coyote	encounter	only	if	there	is	a	bona	fi	de	public	safety	
threat;	 simply	 seeing	 a	 coyote	 is	 not	 cause	 for	 alarm.	
Coyotes are never relocated as they are a rabies vector 
species	and	relocation	is	rarely	eff	ective.	Moreover,	these	
are territorial animals and are not accepting of newcomers 
who	are	released	in	their	neck	of	the	woods.	Coyotes	can	
travel	more	than	300	miles	in	order	to	return	to	a	specifi	c	
location.	 Also,	 when	 one	 coyote	 is	 removed	 there	 is	 an	
open	 spot	 for	 other	 coyotes	 to	 move	 into.	 Some	 people	
advocate the removal of all coyotes in and around the Las 
Vegas	Valley,	 but	 you	 will	 not	 “get	 rid”	 of	 them.	 Coyotes	
have a density-dependent breeding rate, which means 
that as the coyote population decreases in a given area, 
there is the chance that coyote pup litters may actually 
increase	in	both	number	and	size.	

While the mere presence of coyotes can make some 
people uncomfortable, this animal plays an important role 
when	it	comes	to	rodent	control.	Just	think,	 if	there	were	
no	coyotes	to	eat	rabbits	then	rabbits	just	might	be	eating	
the	 special	 plants	 in	 your	 garden.	 We	 share	 the	 desert	
with coyotes, and we need to learn to live with them by 
adjusting	the	way	we	do	things	and	taking	the	precautions	
listed	above.	

For	 more	 information	 visit	 ndow.org	 or	 call	 the	 Urban	
Wildlife	line	at	702-486-5127	ext.	3213.	

Brag

Urban Coyotes
Submitted by Nevada Department of Wildlife, Conservation Education Division, Las Vegas

Coyotes are adaptable animals that can be found throughout North America and in every major 
metropolitan city, including New York, Chicago, and Los Angeles. Las Vegas is no exception. Whether 

you live on the outskirts of town or closer to The Strip, there is always a chance you may spot one of these 
animals running across the street or through an open lot. 

Coyotes (Canis latrans) are members of the dog family 
and	resemble	a	medium-sized	shepherd-collie	type	dog.	
Their	coat	is	varied	in	color	from	tans	to	browns	and	grays.	
In	 some	 areas	 their	 coats	 may	 even	 have	 a	 hint	 of	 red.	
Though they may appear larger to some, especially during 
the cool winter months, our desert coyotes normally weigh 
between	 20-25	 pounds.	 Coyotes	 can	 live	 fi	ve	 to	 seven	
years	and	usually	breed	January	through	March.	Though	
generally more active at dawn and dusk, coyotes can be 
seen	throughout	the	day,	year-round.

You might wonder why these desert animals are making 
their way into the city when they have so much wide open 
desert	to	roam	around	in.	To	put	it	simply,	we	have	made	
it	easier	for	them	to	live	in	the	city	than	out	in	the	desert.	
The	 things	 we	 enjoy	 about	 living	 in	 our	 communities	 --	
green grass, shade, water features, open space, and golf 
courses--	the	coyotes	also	like.	These	community	features	
off	er	 a	 consistent	 water	 source,	 something	 increasingly	

diffi		cult	to	fi	nd	in	the	desert	as	we	continue	with	an	ongoing	
drought.		Quail	and	rabbits	living	off		the	green	grasses	of	
golf	courses	provide	a	reliable	food	source	for	coyotes.	Our	
manmade	structures	also	provide	shelter	for	the	animals.	
Coyotes can be found in culverts, under bushy vegetation, 
almost	anywhere	there	is	a	little	protection.

When it comes to eating, coyotes are opportunistic 
feeders.	 In	 times	 when	 their	 natural	 food	 sources	 like	
rodents,	fruits,	and	nuts	are	low,	the	city	off	ers	additional	
food	 sources.	 Those	 include	 human	 garbage,	 pet	 food,	
and	 even	 pets.	 This	 is	 usually	 where	 the	 human-coyote	
confl	ict	arises,	especially	when	pets	are	involved.	A	coyote	
does	not	know	the	diff	erence	between	a	rabbit	and	a	small	
dog,	 it	 only	 recognizes	 them	 as	 food.	 Even	 so,	 there	 are	
multiple ways to reduce your risk of having an unpleasant 
coyote	encounter	and	keep	your	pets	safe:

Seacoast Commerce Bank

KEN CARTERON
Senior Vice President
HOA Banking Division
kcarteron@sccombank.com

775-453-9131 Phone
888-472-4462 Toll Free
760-803-9541 Mobile

HOA BANKING
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SOLUTIONS 

• Depository Services

• Cash Management

• Remote Deposit  
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• Lockbox Services

• ACH Origination

• HOA Financing
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59 Damonte Ranch Pkwy., Suite B165
Reno, NV 89521
www.sccombank.com

Seacoast Commerce Bank offers 
a full range of comprehensive 
banking and financial services 
for Homeowner Associations and 
property management companies.

Seacoast Commerce Bank provides 
our Property Management and 

Homeowner Association clients the ability to maximize their use of bank services. 
We understand the unique Banking needs of our Property Management and 
Association clients, providing industry specific products and customer service 
that you have grown to expect and deserve.
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•	 Do	not	feed	coyotes	or	other	animals.	If	you	feed	
rabbits or birds, the coyote’s natural prey, you are in 
turn	feeding	the	coyotes.

•	 Keep	pet	food	inside	and	out	of	reach.	Clean	up	any	
pet	food	spilled	during	feeding.

•	 Keep	secure	lids	on	any	garbage	cans	left	outside,	so	
not	to	entice	a	coyote	to	search	your	trash	for	food.

•	 Do	not	let	your	cats	and	dogs	roam	freely.	When	
walking	your	pets	keep	them	on	a	short	leash.

•	 Eliminate	hiding	places	for	the	coyotes	and	their	prey.	
Change	or	trim	landscaping	as	needed.

• Work with your neighbors to make your 
neighborhood	undesirable.	If	one	neighbor	feeds	
animals and another leaves out their garbage, while 
you are doing all you can to eliminate attractants 
in your yard, you will still have problems in your 
neighborhood.	

Coyote	attacks	on	humans	are	extremely	rare.	Clark	County	
has	 never	 had	 a	 confi	rmed	 coyote	 attack,	 though	 they	
have	occurred	elsewhere	in	the	West.	If	you	are	concerned	
about safety when out and about in your neighborhood, 
you may carry sound producing devices like a whistle or 
horn-in-a-can,	or	pepper	spray	to	use	on	a	coyote.	Let	the	
coyote	 know	 that	 it	 is	 not	welcome.	Another	 option	 is	 to	
spray	the	coyote	with	water	from	a	garden	hose.	What	you	
don’t	want	 to	 do	 is	 corner	 or	 trap	 the	 coyote.	 Give	 them	
room	to	pass	so	they	don’t	feel	threatened.		

The Nevada Department of Wildlife will respond to a 
coyote	encounter	only	if	there	is	a	bona	fi	de	public	safety	
threat;	 simply	 seeing	 a	 coyote	 is	 not	 cause	 for	 alarm.	
Coyotes are never relocated as they are a rabies vector 
species	and	relocation	is	rarely	eff	ective.	Moreover,	these	
are territorial animals and are not accepting of newcomers 
who	are	released	in	their	neck	of	the	woods.	Coyotes	can	
travel	more	than	300	miles	in	order	to	return	to	a	specifi	c	
location.	 Also,	 when	 one	 coyote	 is	 removed	 there	 is	 an	
open	 spot	 for	 other	 coyotes	 to	 move	 into.	 Some	 people	
advocate the removal of all coyotes in and around the Las 
Vegas	Valley,	 but	 you	 will	 not	 “get	 rid”	 of	 them.	 Coyotes	
have a density-dependent breeding rate, which means 
that as the coyote population decreases in a given area, 
there is the chance that coyote pup litters may actually 
increase	in	both	number	and	size.	

While the mere presence of coyotes can make some 
people uncomfortable, this animal plays an important role 
when	it	comes	to	rodent	control.	Just	think,	 if	there	were	
no	coyotes	to	eat	rabbits	then	rabbits	just	might	be	eating	
the	 special	 plants	 in	 your	 garden.	 We	 share	 the	 desert	
with coyotes, and we need to learn to live with them by 
adjusting	the	way	we	do	things	and	taking	the	precautions	
listed	above.	

For	 more	 information	 visit	 ndow.org	 or	 call	 the	 Urban	
Wildlife	line	at	702-486-5127	ext.	3213.	
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Urban Coyotes
Submitted by Nevada Department of Wildlife, Conservation Education Division, Las Vegas

Coyotes are adaptable animals that can be found throughout North America and in every major 
metropolitan city, including New York, Chicago, and Los Angeles. Las Vegas is no exception. Whether 

you live on the outskirts of town or closer to The Strip, there is always a chance you may spot one of these 
animals running across the street or through an open lot. 

Coyotes (Canis latrans) are members of the dog family 
and	resemble	a	medium-sized	shepherd-collie	type	dog.	
Their	coat	is	varied	in	color	from	tans	to	browns	and	grays.	
In	 some	 areas	 their	 coats	 may	 even	 have	 a	 hint	 of	 red.	
Though they may appear larger to some, especially during 
the cool winter months, our desert coyotes normally weigh 
between	 20-25	 pounds.	 Coyotes	 can	 live	 fi	ve	 to	 seven	
years	and	usually	breed	January	through	March.	Though	
generally more active at dawn and dusk, coyotes can be 
seen	throughout	the	day,	year-round.

You might wonder why these desert animals are making 
their way into the city when they have so much wide open 
desert	to	roam	around	in.	To	put	it	simply,	we	have	made	
it	easier	for	them	to	live	in	the	city	than	out	in	the	desert.	
The	 things	 we	 enjoy	 about	 living	 in	 our	 communities	 --	
green grass, shade, water features, open space, and golf 
courses--	the	coyotes	also	like.	These	community	features	
off	er	 a	 consistent	 water	 source,	 something	 increasingly	

diffi		cult	to	fi	nd	in	the	desert	as	we	continue	with	an	ongoing	
drought.		Quail	and	rabbits	living	off		the	green	grasses	of	
golf	courses	provide	a	reliable	food	source	for	coyotes.	Our	
manmade	structures	also	provide	shelter	for	the	animals.	
Coyotes can be found in culverts, under bushy vegetation, 
almost	anywhere	there	is	a	little	protection.

When it comes to eating, coyotes are opportunistic 
feeders.	 In	 times	 when	 their	 natural	 food	 sources	 like	
rodents,	fruits,	and	nuts	are	low,	the	city	off	ers	additional	
food	 sources.	 Those	 include	 human	 garbage,	 pet	 food,	
and	 even	 pets.	 This	 is	 usually	 where	 the	 human-coyote	
confl	ict	arises,	especially	when	pets	are	involved.	A	coyote	
does	not	know	the	diff	erence	between	a	rabbit	and	a	small	
dog,	 it	 only	 recognizes	 them	 as	 food.	 Even	 so,	 there	 are	
multiple ways to reduce your risk of having an unpleasant 
coyote	encounter	and	keep	your	pets	safe:
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Congratulations to James 
Gibson
Congratulations to James Gibson who 
recently joined Balsiger Insurance as 
an agent to assist with the agency’s 

continued growth in providing risk management 
services within the HOA/Condo industry throughout 
Nevada.  James has been involved in the community 
association industry for 12 years. 

If you have anything you want to share, please submit it 
at least six weeks prior to the magazine publish month. 
Anything received after the 20th of the month prior 
to publication may not make it into that issue, but will 
appear in the following issue. Please submit your items 
to info@cai-nevada.org or fax to 702-240-9690.
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Understanding Insurance 
Recommendations
By Charlotte Allen

Homeowner associations and insurance brokers alike have to deal with recommendations that can, at times, 
be surprising and diffi  cult to address. With maintenance and repair issues requiring a process, thought, and 

often times lengthy decision time and debate, complying with insurance carriers’ requests can be challenging. It’s 
important that insureds understand where these recommendations come from as well as their importance, and equally 
as signifi cant, that brokers do their best to avoid them from arising when possible. 

When a carrier starts insuring a property, an inspection is 
typically	 conducted	within	 the	 fi	rst	 90	 days	 of	 the	 policy	
start	date.	Carriers	also	tend	to	re-inspect	every	three	or	so	
years.	From	inspections,	recommendations	can	be	made	
in	an	eff	ort	to	prevent	loss.	Take	these	recommendations	
seriously.	Paying	for	maintenance	and	upkeep	up	front	can	
avoid losses, hefty payout, insurance claim denials, and 
premium	increases	to	the	insured.	

Keep	in	mind,	not	all	recommendations	are	mandatory.	Be	
sure to consult your insurance professional to determine 
whether or not the recommendations made have to be 
done, as well as whether or not they have a strict timeline 
component.	 Often,	 your	 agent	 can	 “buy”	 the	 association	
time	to	address	recommendations,	especially	when	the	fi	x	
will	require	a	bidding	process	and	lengthy	implementation.	

Some recommendations may seem less necessary than 
others.	 You	 have	 every	 right	 to	 ask	 and	 understand	 the	
value	of	the	recommendation,	and	just	how	addressing	it	
will	positively	impact	your	community.	Something	to	keep	
in mind is that each carrier has their own underwriting 
guidelines	and	certainly	individual	loss	experiences.	Often	
times, underwriting guidelines have something to do with 
losses	 experienced	 by	 that	 carrier	 in	 the	 past.	 This	 also	
means that for nearly every carrier that has an issue with 
a	 specifi	c	 component	 there	 is	 another	 carrier	 that	 may	
not.	 	 If	 a	 recommendation	 is	 made	 that	 the	 association	
can’t	 aff	ord,	 doesn’t	 agree	 with,	 nor	 fi	nds	 value	 in,	 or	 if	
an association cannot address a recommendation in the 
timeframe given, it may be appropriate to explore other 
insurance	options.	Working	with	a	broker	that	specializes	in	
common interest communities gives you many insurance 
options	should	you	fi	nd	yourself	in	this	predicament.	

Avoiding recommendations all together is certainly the 
most desirable option and this may require the help and 
expertise	of	your	broker.	Your	broker	should	be	very	aware	
of	the	standard	guidelines	for	each	carrier	they	utilize.	To	
avoid some surprise recommendations, brokers should 
inspect	 properties	 to	 a	 degree	 before	 placing	 coverage.	
Although they can’t easily tear out walls, or examine 
certain components in depth, they can (and should) visit 
the property, take certain measurements such as railing 
width and pool fence height, make note of common area 
amenities, and do their best to paint a realistic picture of 

the	entire	property	for	insurance	carriers.	This	often	avoids	
common	recommendations	like	railing	width	adjustments,	
pool	 depth	 marker	 placement,	 fi	re	 extinguisher	
requirements,	 etc.	 This	 doesn’t	 always	 prevent	 the	
unexpected recommendations, those situations that may 
change from day to day or matters that exist beneath 
the	 surface	 (i.e.	 trash	 or	 graffi		ti	 issues,	 electrical	 panel	
inspection, or replacement and tree maintenance or 
dangers).	

Inspections	that	uncover	unknown	hazards	like	wood	rot,	
electrical panel dangers, tree disease, and lifted pavement 
are certainly helpful and avoid loss and liability, but often 
end	up	being	costly	and	require	time.	Although	coming	up	
with a plan and way to pay for these unexpected needs 
isn’t always simple, it’s better in so many ways to be 
proactive	than	reactive.	Insurance	brokers	dislike	surprise	
recommendations	about	as	much	as	our	clients.	And	we	
don’t	want	to	be	a	part	of	any	unpleasant	surprise	to	you.	
A	broker’s	mission	is	to	serve	clients,	not	the	carrier.	This	
means brokers can negotiate recommendations on your 
behalf, use leverage with carriers to buy more time, or 
loosen up seemingly unfair recommendations and work 
with	you	to	implement	fi	xes	to	avoid	losses	in	a	timeframe	
that	is	fair	for	all	involved	parties.	

Seek	clarifi	cation	and	guidance	from	your	trusted	broker	
when	you	or	your	association	receives	a	recommendation.		
Try to understand these notices often come from a place 
of	partnership	in	an	eff	ort	to	avoid	losses	and	even	heftier	
out	of	pocket	expense	to	you,	the	insured.	

Charlotte Allen, Director of Marketing, 
CIRMS Socher Insurance Agency
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THE ORIGINAL HOA
NORTHERN NEVADA

TRADE SHOW

AUGUST 23, 2018 @ THE PEPPERMILL HOTEL

 BUFFET LUNCHEON
RAFFLE PRIZES

SCHEDULE OF EVENTS
8:00 a.m. “Ask the LAC” LAC Lobbyist, Garrett Gordon, Esq. 
9:00 a.m.-12:00 p.m. Sexual Harassment Seminar

12:00 p.m.-2:00 p.m.  Trade Show Luncheon
2:00 p.m.  Raffl e Prize Drawings

NORTHERN NEVADA TRADE SHOW AND
2018 LEGISLATIVE UPDATE SEMINAR

Join Us FOR  NORTHERN NEVADA’S ORIGINAL HOA INDUSTRY TRADE SHOW
August 23, 2018 • Peppermill Hotel Tuscany Ballrooms

Friday, October 12, 2018
at the Gold Coast Casino

CA DAY 2018

www.cai-nevada.org
2018 Media Sponsor

Contact Chris at 702-648-8408 or
info@cai-nevada.org for more information

GREAT
NETWORKING!

Schedule of Events
8:00 a.m.- 9:00 a.m. “Ask the LAC”
9:00 a.m.-12:00 p.m. Sexual Harassment Seminar

12:00 p.m.-3:00 p.m.  Trade Show 
3:00 p.m.   Grand Prize Drawing

Understanding Insurance 
Recommendations
By Charlotte Allen

Homeowner associations and insurance brokers alike have to deal with recommendations that can, at times, 
be surprising and diffi  cult to address. With maintenance and repair issues requiring a process, thought, and 

often times lengthy decision time and debate, complying with insurance carriers’ requests can be challenging. It’s 
important that insureds understand where these recommendations come from as well as their importance, and equally 
as signifi cant, that brokers do their best to avoid them from arising when possible. 

When a carrier starts insuring a property, an inspection is 
typically	 conducted	within	 the	 fi	rst	 90	 days	 of	 the	 policy	
start	date.	Carriers	also	tend	to	re-inspect	every	three	or	so	
years.	From	inspections,	recommendations	can	be	made	
in	an	eff	ort	to	prevent	loss.	Take	these	recommendations	
seriously.	Paying	for	maintenance	and	upkeep	up	front	can	
avoid losses, hefty payout, insurance claim denials, and 
premium	increases	to	the	insured.	

Keep	in	mind,	not	all	recommendations	are	mandatory.	Be	
sure to consult your insurance professional to determine 
whether or not the recommendations made have to be 
done, as well as whether or not they have a strict timeline 
component.	 Often,	 your	 agent	 can	 “buy”	 the	 association	
time	to	address	recommendations,	especially	when	the	fi	x	
will	require	a	bidding	process	and	lengthy	implementation.	

Some recommendations may seem less necessary than 
others.	 You	 have	 every	 right	 to	 ask	 and	 understand	 the	
value	of	the	recommendation,	and	just	how	addressing	it	
will	positively	impact	your	community.	Something	to	keep	
in mind is that each carrier has their own underwriting 
guidelines	and	certainly	individual	loss	experiences.	Often	
times, underwriting guidelines have something to do with 
losses	 experienced	 by	 that	 carrier	 in	 the	 past.	 This	 also	
means that for nearly every carrier that has an issue with 
a	 specifi	c	 component	 there	 is	 another	 carrier	 that	 may	
not.	 	 If	 a	 recommendation	 is	 made	 that	 the	 association	
can’t	 aff	ord,	 doesn’t	 agree	 with,	 nor	 fi	nds	 value	 in,	 or	 if	
an association cannot address a recommendation in the 
timeframe given, it may be appropriate to explore other 
insurance	options.	Working	with	a	broker	that	specializes	in	
common interest communities gives you many insurance 
options	should	you	fi	nd	yourself	in	this	predicament.	

Avoiding recommendations all together is certainly the 
most desirable option and this may require the help and 
expertise	of	your	broker.	Your	broker	should	be	very	aware	
of	the	standard	guidelines	for	each	carrier	they	utilize.	To	
avoid some surprise recommendations, brokers should 
inspect	 properties	 to	 a	 degree	 before	 placing	 coverage.	
Although they can’t easily tear out walls, or examine 
certain components in depth, they can (and should) visit 
the property, take certain measurements such as railing 
width and pool fence height, make note of common area 
amenities, and do their best to paint a realistic picture of 

the	entire	property	for	insurance	carriers.	This	often	avoids	
common	recommendations	like	railing	width	adjustments,	
pool	 depth	 marker	 placement,	 fi	re	 extinguisher	
requirements,	 etc.	 This	 doesn’t	 always	 prevent	 the	
unexpected recommendations, those situations that may 
change from day to day or matters that exist beneath 
the	 surface	 (i.e.	 trash	 or	 graffi		ti	 issues,	 electrical	 panel	
inspection, or replacement and tree maintenance or 
dangers).	

Inspections	that	uncover	unknown	hazards	like	wood	rot,	
electrical panel dangers, tree disease, and lifted pavement 
are certainly helpful and avoid loss and liability, but often 
end	up	being	costly	and	require	time.	Although	coming	up	
with a plan and way to pay for these unexpected needs 
isn’t always simple, it’s better in so many ways to be 
proactive	than	reactive.	Insurance	brokers	dislike	surprise	
recommendations	about	as	much	as	our	clients.	And	we	
don’t	want	to	be	a	part	of	any	unpleasant	surprise	to	you.	
A	broker’s	mission	is	to	serve	clients,	not	the	carrier.	This	
means brokers can negotiate recommendations on your 
behalf, use leverage with carriers to buy more time, or 
loosen up seemingly unfair recommendations and work 
with	you	to	implement	fi	xes	to	avoid	losses	in	a	timeframe	
that	is	fair	for	all	involved	parties.	

Seek	clarifi	cation	and	guidance	from	your	trusted	broker	
when	you	or	your	association	receives	a	recommendation.		
Try to understand these notices often come from a place 
of	partnership	in	an	eff	ort	to	avoid	losses	and	even	heftier	
out	of	pocket	expense	to	you,	the	insured.	

Charlotte Allen, Director of Marketing, 
CIRMS Socher Insurance Agency



Example of a Healthy 
Community

Sun City Aliante
By Mark Towers, DCAL, and Debra Kent

Many HOA communities off er a myriad of activities and opportunities for residents to engage in physical and 
emotional health-boosting activities.  Sun City Aliante is just one example.  We live a “healthy and active” 

lifestyle.  As an “active adult” community in Southern Nevada, we not only boost our health and fi tness opportunities, 
but we also create treasured memories.

Healthy Fitness Programs
The	Community	Center	provides	a	state-of-the-art	fi	tness	
center	that	includes	high-performance	fi	tness	equipment,	
swimming pool, spa, sauna, and outdoor tennis, basketball, 
pickleball,	bocce	courts,	and	horseshoe	pits.

The	 Movement	 Exploration	 Room	 hosts	 certifi	ed	
instructors	that	lead	daily	fi	tness	classes	such	as	aerobics,	
Zumba, Pilates, yoga, Strength, Stretch and Balance, Tai 
Chi/Qi	 Gong,	 Grow	 Young	 and	 Live	 Longer,	 Health	 and	
Longevity,	and	Aqua	Aerobics	in	the	pool.

Lunch n’ Learn Seminars
Lunch n’ Learns are provided by local companies each 
weekday	in	the	Community	Center.		They	provide	residents	
educational programs with valuable information on a wide 
variety	 of	 topics.	 Many	 sessions	 feature	 wellness	 topics	
and include a complimentary and healthy lunch provided 
by	the	program	sponsor.

Chartered Clubs and Special Interest Groups
With	 over	 40	 Chartered	 Clubs	 and	 Special	 Groups	
off	ered,	 residents	 are	 able	 to	 take	 advantage	 of	 many	
opportunities	 to	 participate	 in	 organized	 and	 social	
activities including basketball, Dancing in a Line (DIAL), 
Eight Ballers, hiking, pickleball, softball, tennis, Steppers 
(Dance	 Troup),	 and	 table	 tennis.	 	 Dance	 Socials	 are	
off	ered	 every	 other	 Friday	 in	 the	 Vista	 Ball	 Room	 that	
promotes	both	physical	and	interaction.

Living Life to the Fullest
Excitement, energy, and enthusiasm describe the spirit of 
those	 entertainment-seeking	 residents	who	 benefi	t	 from	
an impressive calendar of events!  Sun City Aliante has 
partnered	 with	 major	 entertainment	 venues	 to	 provide	
excellent ticket prices to premiere shows, sporting events, 
museums,	 theaters,	 restaurants,	 and	 excursions.	 Travel	
to	 these	 destinations	 is	 provided	 by	 chartered	 buses.		
Enhancing the calendar of events are performances by 
top-notch entertainers, themed dinner celebrations, 
and	 current	 box	 offi		ce	 movies	 off	ered	 at	 our	 Community	
Center.	 	The	social	networking	provides	an	 inclusive	and	
active community that builds genuine friendships and 
camaraderie.

“We don’t stop playing because we grow old:  we grow old 
because we stop playing.”  — George Bernard Shaw. 

Mark Towers, DCAL, BOD 
and	Debra	Kent,	Activities	
and Fitness Director, Sun 
City Aliante
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Affordable Striping & Sealing
Locally Owned & Operated
• Asphalt Seal Coating & Crack Fill
• Curb Painting, Striping, Road Markings
• Traffic Signs & Installation
Contact Shonda Decker
702-222-9009 • shonda@affordablestriping.com
www.affordablestriping.com

Holbrook Asphalt
Our in-house Accredited Pavement Managers have the 
highest level of training specific to lowering the costs 
of pavement ownership through the most modern 
engineering advancements in pavement preservation.
702-823-3902 • www.holbrookasphalt.com

Sunland Asphalt
A full-service paving and pavement maintenance 
contractor serving the Southwest for over 30 years.  
Contact Gary Hayes at 702-563-6872 or
GaryH@sunlandasphalt.com •www.sunlandasphalt.com

ATTORNEYS

Angius & Terry, LLP
Full Service Community Association Law Firm
General Counsel including CC&R Compliance and 
Construction Defect Resolution
1120 N. Town Center Drive, Suite 260
Las Vegas NV, 89144
702-990-2017 • Fax: 702-990-2018
www.angius-terry.com

Fenton Grant Mayfield Kaneda & Litt LLP
Construction Defect Attorneys
1955 Village Center Circle, Las Vegas, NV 89134
702-947-4900 • Fax: 702-947-4901
www.fentongrant.com

Leach Johnson Song & Gruchow
Full Service Community Association Law
General Counsel including Liens & Foreclosures, and 
Prosecution of Association Rights in Bankruptcy
8945 W. Russell Rd, Ste 330, Las Vegas, NV 89148
702-538-9074 • Fax: 702-538-9113

The Clarkson Law Group, P.C.
Community Association Corporate Counsel
(Including Collections)
2300 W. Sahara Avenue, Suite 950
Las Vegas, NV 89102
702-462-5700 • Fax: 702-446-6234
9190 Double Diamond Parkway
Reno, Nevada 89521
775-850-2800 • Fax:  702-446-6234
www.the-clg.com

Van Duyne Law Group
A Local Law Firm Handling Local Community 
Associations with Care
Free Initial Consultation for Board Members & 
Managers
Free Training for New Board Members
1575 Delucchi Lane, Suite 215, Reno, NV 89502
775-345-3402 • Fax: 800-345-1085
sheila@vanduynelawgroup.com
www.vanduynelawgroup.com

Wolf, Rifkin, Shapiro,
Schulman & Rabkin, LLP
Full Service Community Association Law
including Construction Defect Resolution
3556 E. Russell Road, 2nd Floor
Las Vegas, NV 89120
702-341-5200 • Fax: 702-341-5300
5594 Longley Lane, Unit B, Reno, NV 89511
775-853-6787 • Fax: 775-853-6774
mschulman@wrslawyers.com
www.wrslawyers.com

BANKS

City National Bank
City National Bank’s Community Association specialists 
offer comprehensive treasury services with regional 
offices in Summerlin and Reno.
Contact Julie Hayre at 213-673-9391 or
Kelli Crowley at 408-392-2126. CNB Member FDIC 

Mutual of Omaha Bank
Community Association Banking

• Automated lockbox
• Single signature card
• HOA loan solutions
• Flexible CD options
• Credit card and e-payments
• Internet cash management
• Integrated image deposit
• Dedicated customer service

Chuck Balacy, NVEBP, Regional Account Executive
chuck.balacy@mutualofomahabank.com
Direct 702-563-9391 • Fax 402-633-6340 
Tony Troilo, NVEBP
tony.troilo@mutualofomahabank.com
702-771-9569
www.mutualofomahabank.com

Seacoast Commerce Bank 
Seacoast Commerce Bank prides themselves on their 
ability to provide HOA Banking Solutions customized 
for their clients needs.
Contact:
Ken Carteron, NVEBP, Senior Vice President
Cell 760-803-9541 • Office 775-453-9131
kcarteron@sccombank.com
59 Damonte Ranch Pkwy., Suite B165
Reno, NV 89521

U.S. Bank - HOA Division 
Kim Piscione, Vice President/Relationship Manager
2300 W Sahara Ave, #600, Las Vegas, NV 89102 
702-251-1658 (office) • 866-375-8616 (toll free)  
kimberly.piscione@usbank.com (email) 
Serving our community for all your HOA banking 
needs (payment processing, HOA loans, investments, 
fraud protection) for more than 25 years!

COLLECTIONS

Absolute Collection Services
Las Vegas
8440 W Lake Mead Blvd #210, Las Vegas, NV 89128
702-531-3394 • Fax: 702-531-3396
Reno
1 East Liberty, 6th floor, Reno, NV 89501
775-419-0744
www.absolute-collection.com

ASSOCIATION RECOVERY SERVICES
“Service with Standards”
702-405-9306 • Fax 702-485-3421
7432 W. Sahara Ave., Ste. 101, Las Vegas, NV 89117
License No. CAD11413
www.arsnv.com

Nevada Association Services, Inc.
“The Delinquent Assessment Collection Specialist”
702-804-8885 • Fax 702-804-8887
775-322-8005 • Fax: 775-322-8009
www.nas-inc.com
License No. CA01068

CONSTRUCTION CONTRACTORS

EmpireWorks Reconstruction and Painting
Since 2005, EmpireWorks has specialized in exterior 
repaints for HOA's. 
Our services include painting, carpentry, iron repair/
fabrication, decking/waterproofing and stucco work.
For a free proposal call 888-278-8200
or visit www.empireworks.com

MK House Consulting, Inc.
General Contractors
Over 25,000 HOA projects completed in 9 years.  
From trash outs to repaints to large reconstructions, 
A/C, repipes, and re-roofs, we make community 
managers’ jobs easier.  Licensed, bonded, insured. 
702-370-1913  NV Lic # 71558, limit $4,500,000
6670 Gomer Road, Las Vegas, NV 89139

Nigro Construction Services
Unlimited B Licensed Design-Build Contractor 
Maintenance, Construction & Reconstruction
For All Size Projects. Commercial & Residential 
Licensed. Bonded. Insured.
Unlimited B License #0075516
702-247-1930
www.NigroConstruction.com

ProTec Building Services
HOA Maintenance Experts

• MAINTENANCE PROGRAMS
• REPAIRS
• RECONSTRUCTION
• WELDING
• CONCRETE
• DECKS
• GUTTER CLEANING
• MAINTENANCE MANUALS

800-557-2217
info@GoProTec.com • GoProTec.com

Make Your Ad POP! Add Color!
Call the CAI Office at 702-648-8408

ASPHALT & PAVING ATTORNEYS COLLECTIONSExample of a Healthy 
Community

Sun City Aliante
By Mark Towers, DCAL, and Debra Kent

Many HOA communities off er a myriad of activities and opportunities for residents to engage in physical and 
emotional health-boosting activities.  Sun City Aliante is just one example.  We live a “healthy and active” 

lifestyle.  As an “active adult” community in Southern Nevada, we not only boost our health and fi tness opportunities, 
but we also create treasured memories.

Healthy Fitness Programs
The	Community	Center	provides	a	state-of-the-art	fi	tness	
center	that	includes	high-performance	fi	tness	equipment,	
swimming pool, spa, sauna, and outdoor tennis, basketball, 
pickleball,	bocce	courts,	and	horseshoe	pits.

The	 Movement	 Exploration	 Room	 hosts	 certifi	ed	
instructors	that	lead	daily	fi	tness	classes	such	as	aerobics,	
Zumba, Pilates, yoga, Strength, Stretch and Balance, Tai 
Chi/Qi	 Gong,	 Grow	 Young	 and	 Live	 Longer,	 Health	 and	
Longevity,	and	Aqua	Aerobics	in	the	pool.

Lunch n’ Learn Seminars
Lunch n’ Learns are provided by local companies each 
weekday	in	the	Community	Center.		They	provide	residents	
educational programs with valuable information on a wide 
variety	 of	 topics.	 Many	 sessions	 feature	 wellness	 topics	
and include a complimentary and healthy lunch provided 
by	the	program	sponsor.

Chartered Clubs and Special Interest Groups
With	 over	 40	 Chartered	 Clubs	 and	 Special	 Groups	
off	ered,	 residents	 are	 able	 to	 take	 advantage	 of	 many	
opportunities	 to	 participate	 in	 organized	 and	 social	
activities including basketball, Dancing in a Line (DIAL), 
Eight Ballers, hiking, pickleball, softball, tennis, Steppers 
(Dance	 Troup),	 and	 table	 tennis.	 	 Dance	 Socials	 are	
off	ered	 every	 other	 Friday	 in	 the	 Vista	 Ball	 Room	 that	
promotes	both	physical	and	interaction.

Living Life to the Fullest
Excitement, energy, and enthusiasm describe the spirit of 
those	 entertainment-seeking	 residents	who	 benefi	t	 from	
an impressive calendar of events!  Sun City Aliante has 
partnered	 with	 major	 entertainment	 venues	 to	 provide	
excellent ticket prices to premiere shows, sporting events, 
museums,	 theaters,	 restaurants,	 and	 excursions.	 Travel	
to	 these	 destinations	 is	 provided	 by	 chartered	 buses.		
Enhancing the calendar of events are performances by 
top-notch entertainers, themed dinner celebrations, 
and	 current	 box	 offi		ce	 movies	 off	ered	 at	 our	 Community	
Center.	 	The	social	networking	provides	an	 inclusive	and	
active community that builds genuine friendships and 
camaraderie.

“We don’t stop playing because we grow old:  we grow old 
because we stop playing.”  — George Bernard Shaw. 

Mark Towers, DCAL, BOD 
and	Debra	Kent,	Activities	
and Fitness Director, Sun 
City Aliante
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Bainbridge, Little & Co, CPAs
Audits, Reviews & Tax Preparation
“We Specialize Exclusively In HOAs”
We are very reasonably priced to fit
just about any Association’s budget
3620 N. Rancho Drive, Suite 106
Las Vegas, NV 89130
702-243-2695 • Fax: 702-243-8734 
sbainbridge@blccpas.com • www.blccpas.com
Sam Bainbridge, CPA & Mark Little, CPA

Chen Accounting Group, Ltd. – CPA
Assurance (Audit/Review/Compilation/AUP), Tax 
Compliance & Advisory
“NOT JUST A REQUIREMENT.
WE PROVIDE ANSWERS!”
We deliver responsive service, insightful advice and 
personal support. We see each engagement as an 
agreement between partners that wish to create a 
close and mutually beneficial long-term relationship. 
CHOOSE TO HAVE THE ANSWERS TODAY! 702-252-
8881 • Fax: 702-543-6795
mchen@chenaccountinggroup.com
www.chenaccountinggroup.com

Hilburn & Lein, CPAs
A Professional Corporation
Over 45 years combined HOA experience.
Specializing in HOA audits, reviews, tax, and 
consulting work.
5520 S. Fort Apache Rd.
Las Vegas, NV 89148
702-597-1945
Gary W. Lein, CPA, NVEBP | Philip C. Bateman, CPA
gary@hilburn-lein.com | phil@hilburn-lein.com

 

Morrison, Brown, Argiz & Farra (MBAF)
Certified Public Accountants and Advisors
Since 1969, providing high quality audits of financial 
statements, forensic accounting and fraud 
investigations, tax, and other professional services.
mbafcpa.com • 702-650-4248
info@associationcpas.com
Monte Kane, CPA • Erbin Ramirez, CPA

Ovist & Howard, CPA’s
Specializing in Financial Statements, Taxes and 
Consulting for HOA’s since 1990.
Our Partners and Managers have over 80 Years of 
combined HOA experience. And with over 20 staff 
members, we have the resources YOUR Association needs.
www.ohcpas.net • hoa@ohcpas.net
702-456-1300 • Fax: 702-456-6155
Kristina Deuser, CPA    Eric Lorenz, CPA

BALSIGER INSURANCE
Association Insurance brokers that specialize in taking 
care of you!  Locations in Reno (775-826-1559) & 
Las Vegas (702-220-8640). 
Contact James Gibson (James@balsigerinsurance.
com) or Keith Balsiger (keith@balsigerinsurance.com).  
We also provide free CE classes for community 
managers and boards.  Just ask!
We have options for all of your associations-with or 
without claims.  We stay on top of the market to bring 
the best option to our associations.
www.balsigerinsurance.com

CAU
Barbara Westhoff, CIRMS, Marketing Specialist
267-757-7174 • Fax: 267-757-7474
bwesthoff@cauinsure.com • www.cauinsure.com
1180 N. Town Center Drive, Suite 100
Las Vegas, NV 89144
“Insurance for Associations, that’s all we do!!”

NFP Property & Casualty Services, LLC
International Agency & Brokerage Firm
Mark S. Coolman, CFP, CIRMS, NVEBP
Francie Stocking, CISR, CRIS, CPIW, CIC
Mindy Martinez, CIC, CISR, CIRMS, DCAL, NVEBP 
3140 S. Rainbow Blvd. Suite 400
Las Vegas, NV 89146
702-368-4217 • Fax: 702-368-4219
mark.coolman@nfp.com • mindy.martinez@nfp.com
www.nfp.com

Ron Wright - Mike Menath Insurance
For all your insurance needs including Auto/Home/
Business/Life/Health/Bonds/Workmans Comp
333 Village Blvd. # 203, Incline Village NV 89451
800-756-6507, 775-831-3132
Fax: 775-831-6235 • rwright@menath.com

Farmers Insurance
Specializes in Homeowners Associations, Planned 
Unit Developments and Condominium Associations. 
We are a full service Brokerage Firm. We offer on 
site safety inspections, insurance workshops and 
offer 3 HOUR CREDITS for continuing education.
Patrick Ward
2880 S. Jones, Ste. 4, Las Vegas, NV 89146 
702-579-7505 • Fax: 702-367-1039
pward@farmersagent.com
Betsi Williams 
560 California Ave, Reno, NV 89509 
775-324-8000 • Fax: 775-324-3007
bwilliams5@farmersagent.com 
www.farmersagent.com/bwilliams5

RF Insurance Group
and Community Insurance Group, our specialty 
company, are committed to handle all of your HOA 
insurance needs.
1980 Festival Plaza Dr, Suite 300
Las Vegas, NV  89135
702-680-0122 • rich@rfinsuranceagency.com

Total Patio Accessories
Your source for Commercial Fitness Equipment and 
Contract Outdoor Furniture & Site Furnishings
702-490-3558
info@krtconcepts.com • www.krtconcepts.com

LANDSCAPING

First Choice Tree Service
“Always Your Best Choice”
Providing expert tree care since 1989
Tree Care – Plant Health – Landscape Enhancements
Gita Lowell 702-339-6908
businessdevelopment@firstchoicetree.com

Gothic Grounds Maintenance
Manager, Community Association Sales & Customer Service
6325 S Valley View, Las Vegas, NV 89118
702-676-1185 • Fax: 702-678-6968
ghill@gothiclandscape.com

Integrated Landscape Management
Landscape Management - Irrigation Management - 
Landscape Improvements - Tree Management - 
Property Health
702-305-2492 • ilm-llc.com

LandCare
Your Land. Our Care.

• Landscape Management
• Landscape Installation
• Landscape Design
• Water Smart Irrigation Management

Contact: Owen Calvin
P: 702-385-4590 • M: 702-429-7527
Email: Owen.Calvin@LandCare.com
www.LandCare.com

Newtex Landscape, Inc
Professional HOA Landcare
SNWA certified – Water Smart Conversions
Commercial/Masonry/Pavers/Artificial Turf
Mike Martinez
271 Sunpac Ave., Henderson, NV 89011
702-795-0300 • 702-795-0192
www.newtexlandscape.com
sales@newtexlandscape.com
License # 0059077

Par 3 Landscape Management
Par 3 Landscape Management is your HOA’s full 
service landscape partner. Celebrating 22 years in the 
Las Vegas valley. 
Kurtis Hyde
4610 Wynn Road, Las Vegas, NV 89103
702-415-7009 • Fax: 702-253-7879
kurtis@par3landscape.com • www.par3landscape.com

Want to Advertise in the 
Marketplace?

Call the CAI Office at 702-648-8408

CPAS INSURANCE FITNESS EQUIPMENT

Marketplaceth
e

Showcase Landcare Services
Customer service is #1
Complete Landscape Maintenance and Management
Design/Build Conversion and Renovation Installation
SNWA Water Smart Contractor
5130 W. Patrick Ln., Las Vegas NV 89118
702-531-6789 • Fax: 702-243-4329
www.showcaselandcare.com
contact.us@showcaselandcare.com

The Groundskeeper
1427 Gragson Ave., Las Vegas, NV 89101
Contact Pedro Botello
702-657-0087 • Fax: 702-657-1120
lvcustomersvc@groundskeeper.com
www.groundskeeper.com

Tree Solutions
Professional Tree Care Services
• Arborist Analysis & Reports
• Tree Inventories
• Tree Removals & Stump Grinding 
• Tree Pruning 
• Palm Tree Trimming
Contact: Pete Luna
P: 702-309-8733 • M: 702-525-9137
pete@treesolutionslv.com
www.treesolutionslv.com

MANAGEMENT

CCMC
Now this feels like home.®
Community Association Management & Consulting 
702-248-2262 (CCMC) • tledvina@ccmcnet.com 
www.CCMCnet.com

Colonial Property Management
Las Vegas/Henderson/Mesquite 
Contact: Trish Hall
8595 S. Eastern Ave., Las Vegas, NV 89123
702-458-2580 • Fax: 702-458-2582
info@cpmlv.com • www.cpmlv.com

CAMCO
Homeowners Association Management
Offices throughout the State of Nevada
Commitment to Community – CAMCO Cares!
David Swenson, V.P. of Business Development
702-531-3382 • Fax: 702-531-3392
david.swenson@camconevada.com
www.camconevada.com

CAMCO
Homeowners Association Management
Northern Nevada Division
Commitment to Community – CAMCO Cares
NORM ROSENSTEEL, PCAM
SUPERVISING COMMUNITY MANAGER, PRESIDENT
 
Reno Office
1755 E. Plumb Ln, Suite 162, Reno, NV  89502
775-322-1400  Fax 775-322-1405
 
Carson City Office
704 W. Nye Lane, Suite 101, Carson City, NV  89703
775-515-4242   Fax 775-515-4243
norm.rosensteel@camconevada.com
www.camconevada.com

Epic Association Management
Professional. Reliable. Efficient.
8712 Spanish Ridge Ave.
Las Vegas, NV 89148
tonya@epicamlv.com
702-767-9993 • www.epicamlv.com
Let us show you what management should be! 

Equus Management Group
The Largest Locally Owned & Operated
Community Management Co. Serving No. Nevada
Rick Gardner, President - Jeff Gardner, CFO -
Joele Rogers, Sr. Community Mgr
5480 Reno Corporate Drive, Ste. 100
Reno, NV 89511
775-852-2224 • www.equusmanagement.com 

Eugene Burger Management Corporation
“Legendary Service Provided by Exceptional People”
www.ebmc.com
Southern Nevada Contact:
Katherine Wolfe, CMCA, AMS, PCAM
Southern Nevada Regional Manager
katherinewolfe@ebmc.com
702-873-3071 • Fax: 702-873-0629
Northern Nevada Contact:
Lori E. Burger, CPM, PCAM, S-CAM
Senior Vice President/Northern Nevada Regional Manager
775-828-3664 • Fax: 775-828-2677
loriburger@ebmc.com

FirstService Residential
We have five (5) offices located throughout
Southern and Northern Nevada.
Our main office locations:
8290 Arville Street
Las Vegas, NV 89139
639 Isbell Road, Suite 280
Reno, NV 89509
702-215-5058 • 775-332-0714
www.fsresidential.com

Level Property Management
2012 CAI ‘Outstanding
Small Management Company’ 
Anne Calarco, DCAL, LSM, PCAM, President
702-333-1050 • Anne.Calarco@levelprop.com
‘Taking your Community to the next Level’

Opus 1 Community Management
“Your award winning choice in local community 
management.”
Tonya Bates, PCAM, DCAL
1380 Greg St. #208, Sparks, NV 89431
775-284-4788 
tonya@opus1cm.com • www.opus1cm.com

Prime Community Management
2016 CAI Small Management Company of the year
April Parsons, CMCA, AMS
181 N. Arroyo Grande Boulevard, #125
Henderson, NV 89074
8687 W. Sahara Avenue, #170
Las Vegas, NV 89117
702-869-0937 • www.primenv.com

Real Properties Management Group Inc.
Alisa Vyenielo & Helen Wise
3283 E. Warm Springs, Ste. # 300
Las Vegas, NV 89120
702-933-7764 • Fax: 702-933-7774
www.rpmginc.com

Seabreeze Management Company
People. Performance. Passion
Professional full-service Community Management
8960 W. Tropicana Ave. Suite 300
Las Vegas, NV 89147
702-800-5753 • www.seabreezemgmt.com

Terra West Management Services
Las Vegas/Reno/Southern Utah
702-362-6262
www.terrawest.com

The Management Trust
Owner Inspired. Challenge Accepted.
8485 W. Sunset Road, Suite 100
Las Vegas, NV 89113
702-835-6904 • 702-835-6905
www.managementtrust.com

Soleil Association Management
Local Management for Local Communities
Contact: Shelley Leobold
7200 Las Vegas Blvd. South, Suite A
Las Vegas, NV 89119
702-639-8410 • Fax: 702-252-0518
info@soleilam.com 

Taylor Association Management 
“Bringing Community to Your Neighborhood” 
Contact: Jason Hoorn, PCAM or Pat Taylor, CMCA
Henderson Office:
259 North Pecos Rd. #100
Henderson, NV 89074 
855-764-8639, 702-736-9450

Centennial Office:
5550 Painted Mirage Rd, #330
Las Vegas, NV 89149
702-818-4900 • Fax: 702-818-4899
www.tamhoa.com

COLOR has come to the 
Marketplace!

Call the CAI Office at
702-648-8408 for more info.

LANDSCAPING MANAGEMENT MANAGEMENT
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Bainbridge, Little & Co, CPAs
Audits, Reviews & Tax Preparation
“We Specialize Exclusively In HOAs”
We are very reasonably priced to fit
just about any Association’s budget
3620 N. Rancho Drive, Suite 106
Las Vegas, NV 89130
702-243-2695 • Fax: 702-243-8734 
sbainbridge@blccpas.com • www.blccpas.com
Sam Bainbridge, CPA & Mark Little, CPA

Chen Accounting Group, Ltd. – CPA
Assurance (Audit/Review/Compilation/AUP), Tax 
Compliance & Advisory
“NOT JUST A REQUIREMENT.
WE PROVIDE ANSWERS!”
We deliver responsive service, insightful advice and 
personal support. We see each engagement as an 
agreement between partners that wish to create a 
close and mutually beneficial long-term relationship. 
CHOOSE TO HAVE THE ANSWERS TODAY! 702-252-
8881 • Fax: 702-543-6795
mchen@chenaccountinggroup.com
www.chenaccountinggroup.com

Hilburn & Lein, CPAs
A Professional Corporation
Over 45 years combined HOA experience.
Specializing in HOA audits, reviews, tax, and 
consulting work.
5520 S. Fort Apache Rd.
Las Vegas, NV 89148
702-597-1945
Gary W. Lein, CPA, NVEBP | Philip C. Bateman, CPA
gary@hilburn-lein.com | phil@hilburn-lein.com

 

Morrison, Brown, Argiz & Farra (MBAF)
Certified Public Accountants and Advisors
Since 1969, providing high quality audits of financial 
statements, forensic accounting and fraud 
investigations, tax, and other professional services.
mbafcpa.com • 702-650-4248
info@associationcpas.com
Monte Kane, CPA • Erbin Ramirez, CPA

Ovist & Howard, CPA’s
Specializing in Financial Statements, Taxes and 
Consulting for HOA’s since 1990.
Our Partners and Managers have over 80 Years of 
combined HOA experience. And with over 20 staff 
members, we have the resources YOUR Association needs.
www.ohcpas.net • hoa@ohcpas.net
702-456-1300 • Fax: 702-456-6155
Kristina Deuser, CPA    Eric Lorenz, CPA

BALSIGER INSURANCE
Association Insurance brokers that specialize in taking 
care of you!  Locations in Reno (775-826-1559) & 
Las Vegas (702-220-8640). 
Contact James Gibson (James@balsigerinsurance.
com) or Keith Balsiger (keith@balsigerinsurance.com).  
We also provide free CE classes for community 
managers and boards.  Just ask!
We have options for all of your associations-with or 
without claims.  We stay on top of the market to bring 
the best option to our associations.
www.balsigerinsurance.com

CAU
Barbara Westhoff, CIRMS, Marketing Specialist
267-757-7174 • Fax: 267-757-7474
bwesthoff@cauinsure.com • www.cauinsure.com
1180 N. Town Center Drive, Suite 100
Las Vegas, NV 89144
“Insurance for Associations, that’s all we do!!”

NFP Property & Casualty Services, LLC
International Agency & Brokerage Firm
Mark S. Coolman, CFP, CIRMS, NVEBP
Francie Stocking, CISR, CRIS, CPIW, CIC
Mindy Martinez, CIC, CISR, CIRMS, DCAL, NVEBP 
3140 S. Rainbow Blvd. Suite 400
Las Vegas, NV 89146
702-368-4217 • Fax: 702-368-4219
mark.coolman@nfp.com • mindy.martinez@nfp.com
www.nfp.com

Ron Wright - Mike Menath Insurance
For all your insurance needs including Auto/Home/
Business/Life/Health/Bonds/Workmans Comp
333 Village Blvd. # 203, Incline Village NV 89451
800-756-6507, 775-831-3132
Fax: 775-831-6235 • rwright@menath.com

Farmers Insurance
Specializes in Homeowners Associations, Planned 
Unit Developments and Condominium Associations. 
We are a full service Brokerage Firm. We offer on 
site safety inspections, insurance workshops and 
offer 3 HOUR CREDITS for continuing education.
Patrick Ward
2880 S. Jones, Ste. 4, Las Vegas, NV 89146 
702-579-7505 • Fax: 702-367-1039
pward@farmersagent.com
Betsi Williams 
560 California Ave, Reno, NV 89509 
775-324-8000 • Fax: 775-324-3007
bwilliams5@farmersagent.com 
www.farmersagent.com/bwilliams5

RF Insurance Group
and Community Insurance Group, our specialty 
company, are committed to handle all of your HOA 
insurance needs.
1980 Festival Plaza Dr, Suite 300
Las Vegas, NV  89135
702-680-0122 • rich@rfinsuranceagency.com

Total Patio Accessories
Your source for Commercial Fitness Equipment and 
Contract Outdoor Furniture & Site Furnishings
702-490-3558
info@krtconcepts.com • www.krtconcepts.com

LANDSCAPING

First Choice Tree Service
“Always Your Best Choice”
Providing expert tree care since 1989
Tree Care – Plant Health – Landscape Enhancements
Gita Lowell 702-339-6908
businessdevelopment@firstchoicetree.com

Gothic Grounds Maintenance
Manager, Community Association Sales & Customer Service
6325 S Valley View, Las Vegas, NV 89118
702-676-1185 • Fax: 702-678-6968
ghill@gothiclandscape.com

Integrated Landscape Management
Landscape Management - Irrigation Management - 
Landscape Improvements - Tree Management - 
Property Health
702-305-2492 • ilm-llc.com

LandCare
Your Land. Our Care.

• Landscape Management
• Landscape Installation
• Landscape Design
• Water Smart Irrigation Management

Contact: Owen Calvin
P: 702-385-4590 • M: 702-429-7527
Email: Owen.Calvin@LandCare.com
www.LandCare.com

Newtex Landscape, Inc
Professional HOA Landcare
SNWA certified – Water Smart Conversions
Commercial/Masonry/Pavers/Artificial Turf
Mike Martinez
271 Sunpac Ave., Henderson, NV 89011
702-795-0300 • 702-795-0192
www.newtexlandscape.com
sales@newtexlandscape.com
License # 0059077

Par 3 Landscape Management
Par 3 Landscape Management is your HOA’s full 
service landscape partner. Celebrating 22 years in the 
Las Vegas valley. 
Kurtis Hyde
4610 Wynn Road, Las Vegas, NV 89103
702-415-7009 • Fax: 702-253-7879
kurtis@par3landscape.com • www.par3landscape.com

Want to Advertise in the 
Marketplace?

Call the CAI Office at 702-648-8408

CPAS INSURANCE FITNESS EQUIPMENT

Marketplaceth
e

Showcase Landcare Services
Customer service is #1
Complete Landscape Maintenance and Management
Design/Build Conversion and Renovation Installation
SNWA Water Smart Contractor
5130 W. Patrick Ln., Las Vegas NV 89118
702-531-6789 • Fax: 702-243-4329
www.showcaselandcare.com
contact.us@showcaselandcare.com

The Groundskeeper
1427 Gragson Ave., Las Vegas, NV 89101
Contact Pedro Botello
702-657-0087 • Fax: 702-657-1120
lvcustomersvc@groundskeeper.com
www.groundskeeper.com

Tree Solutions
Professional Tree Care Services
• Arborist Analysis & Reports
• Tree Inventories
• Tree Removals & Stump Grinding 
• Tree Pruning 
• Palm Tree Trimming
Contact: Pete Luna
P: 702-309-8733 • M: 702-525-9137
pete@treesolutionslv.com
www.treesolutionslv.com

MANAGEMENT

CCMC
Now this feels like home.®
Community Association Management & Consulting 
702-248-2262 (CCMC) • tledvina@ccmcnet.com 
www.CCMCnet.com

Colonial Property Management
Las Vegas/Henderson/Mesquite 
Contact: Trish Hall
8595 S. Eastern Ave., Las Vegas, NV 89123
702-458-2580 • Fax: 702-458-2582
info@cpmlv.com • www.cpmlv.com

CAMCO
Homeowners Association Management
Offices throughout the State of Nevada
Commitment to Community – CAMCO Cares!
David Swenson, V.P. of Business Development
702-531-3382 • Fax: 702-531-3392
david.swenson@camconevada.com
www.camconevada.com

CAMCO
Homeowners Association Management
Northern Nevada Division
Commitment to Community – CAMCO Cares
NORM ROSENSTEEL, PCAM
SUPERVISING COMMUNITY MANAGER, PRESIDENT
 
Reno Office
1755 E. Plumb Ln, Suite 162, Reno, NV  89502
775-322-1400  Fax 775-322-1405
 
Carson City Office
704 W. Nye Lane, Suite 101, Carson City, NV  89703
775-515-4242   Fax 775-515-4243
norm.rosensteel@camconevada.com
www.camconevada.com

Epic Association Management
Professional. Reliable. Efficient.
8712 Spanish Ridge Ave.
Las Vegas, NV 89148
tonya@epicamlv.com
702-767-9993 • www.epicamlv.com
Let us show you what management should be! 

Equus Management Group
The Largest Locally Owned & Operated
Community Management Co. Serving No. Nevada
Rick Gardner, President - Jeff Gardner, CFO -
Joele Rogers, Sr. Community Mgr
5480 Reno Corporate Drive, Ste. 100
Reno, NV 89511
775-852-2224 • www.equusmanagement.com 

Eugene Burger Management Corporation
“Legendary Service Provided by Exceptional People”
www.ebmc.com
Southern Nevada Contact:
Katherine Wolfe, CMCA, AMS, PCAM
Southern Nevada Regional Manager
katherinewolfe@ebmc.com
702-873-3071 • Fax: 702-873-0629
Northern Nevada Contact:
Lori E. Burger, CPM, PCAM, S-CAM
Senior Vice President/Northern Nevada Regional Manager
775-828-3664 • Fax: 775-828-2677
loriburger@ebmc.com

FirstService Residential
We have five (5) offices located throughout
Southern and Northern Nevada.
Our main office locations:
8290 Arville Street
Las Vegas, NV 89139
639 Isbell Road, Suite 280
Reno, NV 89509
702-215-5058 • 775-332-0714
www.fsresidential.com

Level Property Management
2012 CAI ‘Outstanding
Small Management Company’ 
Anne Calarco, DCAL, LSM, PCAM, President
702-333-1050 • Anne.Calarco@levelprop.com
‘Taking your Community to the next Level’

Opus 1 Community Management
“Your award winning choice in local community 
management.”
Tonya Bates, PCAM, DCAL
1380 Greg St. #208, Sparks, NV 89431
775-284-4788 
tonya@opus1cm.com • www.opus1cm.com

Prime Community Management
2016 CAI Small Management Company of the year
April Parsons, CMCA, AMS
181 N. Arroyo Grande Boulevard, #125
Henderson, NV 89074
8687 W. Sahara Avenue, #170
Las Vegas, NV 89117
702-869-0937 • www.primenv.com

Real Properties Management Group Inc.
Alisa Vyenielo & Helen Wise
3283 E. Warm Springs, Ste. # 300
Las Vegas, NV 89120
702-933-7764 • Fax: 702-933-7774
www.rpmginc.com

Seabreeze Management Company
People. Performance. Passion
Professional full-service Community Management
8960 W. Tropicana Ave. Suite 300
Las Vegas, NV 89147
702-800-5753 • www.seabreezemgmt.com

Terra West Management Services
Las Vegas/Reno/Southern Utah
702-362-6262
www.terrawest.com

The Management Trust
Owner Inspired. Challenge Accepted.
8485 W. Sunset Road, Suite 100
Las Vegas, NV 89113
702-835-6904 • 702-835-6905
www.managementtrust.com

Soleil Association Management
Local Management for Local Communities
Contact: Shelley Leobold
7200 Las Vegas Blvd. South, Suite A
Las Vegas, NV 89119
702-639-8410 • Fax: 702-252-0518
info@soleilam.com 

Taylor Association Management 
“Bringing Community to Your Neighborhood” 
Contact: Jason Hoorn, PCAM or Pat Taylor, CMCA
Henderson Office:
259 North Pecos Rd. #100
Henderson, NV 89074 
855-764-8639, 702-736-9450

Centennial Office:
5550 Painted Mirage Rd, #330
Las Vegas, NV 89149
702-818-4900 • Fax: 702-818-4899
www.tamhoa.com

COLOR has come to the 
Marketplace!

Call the CAI Office at
702-648-8408 for more info.

LANDSCAPING MANAGEMENT MANAGEMENT
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CertaPro Painters of Southern Nevada 
Contact Jim Zades
CertaPro Painters is your full service painting & 
drywall contractor serving Southern Nevada 
communities and community managers with exterior 
and interior painting since 2005. 
1000 N Green Valley Pkwy 440-332 
Henderson NV 89074 
702-343-1204 • jzades@certapro.com 

The Sherwin-Williams Company
Your Full-Service Paint Manufacturer with 18
stores in Southern Nevada. Celebrating 150
Years! Ask Sherwin-Williams for: Color Books,
Repaint Specifications, Job Walks.
Jason Manwaring
702-349-3613 • Jason.A.Manwaring@sherwin.com

Unforgettable Coatings, Inc.
Renew. Revive. Repaint.
“A paint job is only worth doing if it’s done right”
When high quality applications and expertise is required, 
allow us to better serve your clients.
702-287-1456 • Fax: 702-541-9900
www.unforgettablecoatings.com
service@unforgettablecoatings.com

PLAYGROUND MAINTENANCE

Green Living Services
Making Nevada Greener One Community
at a Time

• Playground Experts!
• Safety Audits
• Surfacing
• Site Furnishings
• Custom Designs
• Refresh, Repairs or Replacements
• Synthetic Turf and Pet Parks too!

4205 West Tompkins Ave, Suite One
Las Vegas, NV 89103
Ken Jackson, CPSI
702-367-8873 • info@GreenLivingServices.com
www.GreenLivingServices.com

Park Pro Playgrounds
Protect Your Community & Your Children! CPSI Certified
Maintenance Programs - Vandalism Clean Up - 
Consulting - Surface Testing - Repairs - Replacements
Office: 702-254-4111
Contact: Kristi Beber at 702-354-2111
Kbeber@parkproplaygrounds.com 

RESERVE STUDIES

Association Reserves - Nevada
7251 W. Lake Mead Blvd., #300
Las Vegas, NV 89128
702-850-2451 • Fax: 702-850-2461
Contact: Paige Daniels • pdaniels@reservestudy.com

Browning Reserve Group
Robert W. Browning, RS, NV RSS #005
Serving Nevada Since 1999
3753 Howard Hughes Parkway, Suite 200
Las Vegas, NV, 89169
877-708-0600 Toll Free • 916-393-0610 Fax
www.BrowningRG.com • Bob@BrowningRG.com

Complex Solutions, Ltd.
Reserve Studies Simplified
3215 E. Warm Springs Rd. #400, Las Vegas, NV 89120
702-361-0111 • Fax: 702-361-6685
www.complexsolutionsltd.com

GeoReserves
-Reserve Studies
-GeoMapping & GIS
-Financial Consulting
Byron Goetting, NV RSS #072
3172 N Rainbow Blvd #289, Las Vegas, NV 89108
702-630-0948 • byron@georeservestudies.com
www.georeservestudies.com

Nevada Reserve Studies, Inc.
With the experience of serving HOA’s for 30 years

• Easy to understand and use Reserve Studies
• Homeowner Associations
• Commercial Associations
• Consulting Services

On-Line Proposal Requests: www.nevadastudies.com
702-432 5587 • Fax 702-431-5219
doug@nevadastudies.com

RESTORATION

BELFOR Property Restoration
Single Source Provider, Offering Complete 24/7 
Emergency Response and Reconstruction Services
800-856-3333
Michelle Turner (Northern Nevada)
Michelle.turner@us.belfor.com
Andrea Pineda, NVEBP (Southern Nevada)
Andrea.pineda@us.belfor.com
Licenses 0078990 limit - $1,000,000, 0078991
limit - $1,000,000, 0078992 limit - $1,000,000,
0067311 limit - unlimited
www.belforUSA.com

ROOFING

Titan Roofing LLC.
“Weather or not, we’ve got you covered”
Contact: Peter J. Cicchetti at
pjc@titanroofing.net
Over 30 Years Experience as a Full Service Roofing 
Company.
4095 Ponderosa Way, Las Vegas, NV 89118
Office 702-597-0878 • Fax 702-597-2714
www.titanroofing.net
License #0076672 Bid Limit $4.5 Million

Allied Universal Security
Security Professionals – Armed and Unarmed
Industry Leader Providing Residential Security Services
HOA’s, Gated Communities, High-rise Condominiums.
Contact Steve McCoy
702-544-8396 • steve.mccoy@aus.com

TSI
Locally owned and operated company providing 
“PEACE OF MIND” for over 15 years
•CCTV/ IP Camera •Burglar Alarms •Access Control 
•Intercom Systems •Fire Extinguishers •Emergency/Exit 
Lighting •Fire Sprinklers •Fire Alarms •Backflow Devices 
•Roving Patrols •Parking Enforcement •Towing 
Assistance •HOA/ Commercial Security Services
9555 Del Webb Blvd Las Vegas, NV 89134
702-967-0000 • www.tsivegas.com

Vet-Sec Protection Agency
2017 CAI Nevada Chapter Silver Sponsor
Vet-Sec Protection Agency offers the following security 
services for Homeowner’s Associations:
Mobile/Courtesy Patrols, Traditional Standing Officers/
Gatehouse Officers & Alarm Response throughout the 
Las Vegas Area.
4045 Spencer St., Ste 306, Las Vegas, NV 89119

WANTED

Your Ad Here
You Saw it in The Marketplace, so will Your Customers!
For advertising information, call 702-648-8408

Get Your
Company,

Products and
Services Noticed!

Advertise in the
Community Interests Marketplace!

Call the CAI Office at

702-648-8408

PAINTING RESERVE STUDIES SECURITY
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CertaPro Painters of Southern Nevada 
Contact Jim Zades
CertaPro Painters is your full service painting & 
drywall contractor serving Southern Nevada 
communities and community managers with exterior 
and interior painting since 2005. 
1000 N Green Valley Pkwy 440-332 
Henderson NV 89074 
702-343-1204 • jzades@certapro.com 

The Sherwin-Williams Company
Your Full-Service Paint Manufacturer with 18
stores in Southern Nevada. Celebrating 150
Years! Ask Sherwin-Williams for: Color Books,
Repaint Specifications, Job Walks.
Jason Manwaring
702-349-3613 • Jason.A.Manwaring@sherwin.com

Unforgettable Coatings, Inc.
Renew. Revive. Repaint.
“A paint job is only worth doing if it’s done right”
When high quality applications and expertise is required, 
allow us to better serve your clients.
702-287-1456 • Fax: 702-541-9900
www.unforgettablecoatings.com
service@unforgettablecoatings.com

PLAYGROUND MAINTENANCE

Green Living Services
Making Nevada Greener One Community
at a Time

• Playground Experts!
• Safety Audits
• Surfacing
• Site Furnishings
• Custom Designs
• Refresh, Repairs or Replacements
• Synthetic Turf and Pet Parks too!

4205 West Tompkins Ave, Suite One
Las Vegas, NV 89103
Ken Jackson, CPSI
702-367-8873 • info@GreenLivingServices.com
www.GreenLivingServices.com

Park Pro Playgrounds
Protect Your Community & Your Children! CPSI Certified
Maintenance Programs - Vandalism Clean Up - 
Consulting - Surface Testing - Repairs - Replacements
Office: 702-254-4111
Contact: Kristi Beber at 702-354-2111
Kbeber@parkproplaygrounds.com 

RESERVE STUDIES

Association Reserves - Nevada
7251 W. Lake Mead Blvd., #300
Las Vegas, NV 89128
702-850-2451 • Fax: 702-850-2461
Contact: Paige Daniels • pdaniels@reservestudy.com

Browning Reserve Group
Robert W. Browning, RS, NV RSS #005
Serving Nevada Since 1999
3753 Howard Hughes Parkway, Suite 200
Las Vegas, NV, 89169
877-708-0600 Toll Free • 916-393-0610 Fax
www.BrowningRG.com • Bob@BrowningRG.com

Complex Solutions, Ltd.
Reserve Studies Simplified
3215 E. Warm Springs Rd. #400, Las Vegas, NV 89120
702-361-0111 • Fax: 702-361-6685
www.complexsolutionsltd.com

GeoReserves
-Reserve Studies
-GeoMapping & GIS
-Financial Consulting
Byron Goetting, NV RSS #072
3172 N Rainbow Blvd #289, Las Vegas, NV 89108
702-630-0948 • byron@georeservestudies.com
www.georeservestudies.com

Nevada Reserve Studies, Inc.
With the experience of serving HOA’s for 30 years

• Easy to understand and use Reserve Studies
• Homeowner Associations
• Commercial Associations
• Consulting Services

On-Line Proposal Requests: www.nevadastudies.com
702-432 5587 • Fax 702-431-5219
doug@nevadastudies.com

RESTORATION

BELFOR Property Restoration
Single Source Provider, Offering Complete 24/7 
Emergency Response and Reconstruction Services
800-856-3333
Michelle Turner (Northern Nevada)
Michelle.turner@us.belfor.com
Andrea Pineda, NVEBP (Southern Nevada)
Andrea.pineda@us.belfor.com
Licenses 0078990 limit - $1,000,000, 0078991
limit - $1,000,000, 0078992 limit - $1,000,000,
0067311 limit - unlimited
www.belforUSA.com

ROOFING

Titan Roofing LLC.
“Weather or not, we’ve got you covered”
Contact: Peter J. Cicchetti at
pjc@titanroofing.net
Over 30 Years Experience as a Full Service Roofing 
Company.
4095 Ponderosa Way, Las Vegas, NV 89118
Office 702-597-0878 • Fax 702-597-2714
www.titanroofing.net
License #0076672 Bid Limit $4.5 Million

Allied Universal Security
Security Professionals – Armed and Unarmed
Industry Leader Providing Residential Security Services
HOA’s, Gated Communities, High-rise Condominiums.
Contact Steve McCoy
702-544-8396 • steve.mccoy@aus.com

TSI
Locally owned and operated company providing 
“PEACE OF MIND” for over 15 years
•CCTV/ IP Camera •Burglar Alarms •Access Control 
•Intercom Systems •Fire Extinguishers •Emergency/Exit 
Lighting •Fire Sprinklers •Fire Alarms •Backflow Devices 
•Roving Patrols •Parking Enforcement •Towing 
Assistance •HOA/ Commercial Security Services
9555 Del Webb Blvd Las Vegas, NV 89134
702-967-0000 • www.tsivegas.com

Vet-Sec Protection Agency
2017 CAI Nevada Chapter Silver Sponsor
Vet-Sec Protection Agency offers the following security 
services for Homeowner’s Associations:
Mobile/Courtesy Patrols, Traditional Standing Officers/
Gatehouse Officers & Alarm Response throughout the 
Las Vegas Area.
4045 Spencer St., Ste 306, Las Vegas, NV 89119

WANTED

Your Ad Here
You Saw it in The Marketplace, so will Your Customers!
For advertising information, call 702-648-8408

Get Your
Company,

Products and
Services Noticed!

Advertise in the
Community Interests Marketplace!

Call the CAI Office at

702-648-8408

PAINTING RESERVE STUDIES SECURITY

Here’s Your Chance …
Applications Are Now Open for the
CAI Nevada Chapter Board of Directors!

Serving on the CAI Nevada Chapter BOD is an honor.  It’s also an opportunity.  If you have 
ever thought about having a voice in the highest levels of our chapter, here’s your chance!  

There are three positions open for 2019 through 2021 sessions.  Each position will serve for three years.
1. One (1) Southern Nevada Community Association Homeowner
2. One (1) Southern Nevada Manager
3. One (1) Northern Nevada At Large

The Board currently meets in Las Vegas on a monthly basis, the second Tuesday of each month following 
the luncheon.  The day and time of the meetings are subject to change in 2019 depending on a vote from 
the Board of Directors.

What are the requirements? All applicants must be a CAI Nevada Chapter member in good standing.  In 
addition to attending the board meetings, directors are requested to attend all chapter functions as 
representatives of CAI, serve as a Committee Liaison, and promote the organization to non-members.
 

If you are interested in serving on the board, please email an application request to
Chris Snow at info@cai-nevada.org no later than July 17, 2018.

 
The Annual Election Meeting for the 2019 Nevada Chapter Board of Directors will be held on September 11, 2018.  
Again this year, the voting procedure will be conducted electronically through VoteNet Solutions.

OPPORTUNITY



TO OUR 2018 CAI-NEVADA SPONSORS

DIAMOND PLUS
Nevada	Association	Services,	Inc.

DIAMOND
The	Clarkson	Law	Group,	P.C.

PLATINUM
EBMC
Wolf Rifkin Shapiro Schulman Rabkin, LLP

PALLADIUM
Taylor Association Management
Unforgettable	Coatings,	Inc.

GOLD
Absolute	Collection	Service,	LLC.
Bainbridge & Little
CCMC
Epic Association Management
FirstService Residential
Leach Johnson Song & Gruchow
Ovist & Howard
Seacoast Commerce Bank
Terra West Management Services

The Management Trust
Western Risk Insurance

SILVER
Angius & Terry LLP
Association Reserves - Nevada
Balsiger Insurance
BELFOR Property Restoration
Browning  Reserve Group
CAMCO
CAU
CertaPro Painters of Southern Nevada
Chen Accounting Group
City National Bank
Complex	Solutions	Ltd.
EmpireWorks Reconstruction and 

Painting
First Choice Tree Service
Geo Reserves
Gothic		Landscape,	Inc.
Groundskeeper
Integrated Landscape Management
KRT	Fitness	&	Patio	Concepts

Level Property Management
MBAF	(Kane	&	Co.)
Menath Insurance
MK	House	Consulting,	Inc.
Mutual of Omaha Bank
Newtex	Landscape,	Inc.
Opus 1
Par	3	Landscape
Park Pro Playgrounds
Prime Community Management, LLC
ProTec Building Services
RPMG
Sherwin-Williams Paint Company
Showcase Landcare Services
Soleil Association Management
Sunland Asphalt
Titan	Roofi	ng	LLC
Tree Solutions
TSI
US Bank
Van Duyne Law Group
Vet-Sec Protection Agency

3230	S.	Buffalo	Drive,	Suite	105,	Unit	6,	Las	Vegas,	NV	89117
Phone:	702-648-8408		|		Fax:	702-240-9690
info@cai-nevada.org		|		www.cai-nevada.org
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